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HITCHCOCK  REPLIES. 

CHARACTERIZES  STATEMENTS 
OF  PUBLISHERS  AS  “ERRO¬ 
NEOUS  OR  MISLEADING.” 

Points  Out  That  Eight  Cents  a 
Pound  Is  Lost  on  More  Than  27,000 
Publications — If  Senders  of  Second 
Class  Mail  Matter  Paid  Cost  of 
Transportation  Letter  Postage 
Would  Be  One  Cent. 

The  Post  Office  Department  in  a 
reply  to  the  statement  recently  pub¬ 
lished  by  the  Periodical  Publishers' 
Asociation.  entitled  “.^n  .Argument  on 
Second  Class  Rates  from  the  Business 
Standpoint  .Alone,”  declares  that  every 
material  premise  on  which  the  argu¬ 
ment  is  based  proves  to  be  faulty,  and 
consequently  every  important  conclu¬ 
sion  reached  is  fallacious.  The  state-  , 
ment  says: 

“The  department’s  estimate  of  the 
cost  of  handling  and  transporting  the 
several  classes  of  mail  matter  was 
based  primarily  on  the  data  procured 
with  such  great  care  by  the  special 
weighings  and  counts  of  mail  in  1906 
and  1907.  Each  process  of  computa¬ 
tion  entering  into  the  results  obtained 
has  been  verified  in  a  most  painstak¬ 
ing  manner  by  officers  of  the  service 
having  expert  knowledge  of  the  sub¬ 
ject.  A  thorough  analysis  of  the  ar- , 
gument  advanced  by  the  Periodical 
Publishers’  Association  regarding  the 
department’s  figures  discloses  nothing 
to  justify  their  modification  in  any  es¬ 
sential  particular. 

LOSS  OF  EIGHT  CENTS  A  POUND. 

“The  government  is  losing  more ' 
than  eight  cents  a  pound  on  second  ; 
class  matter  sent  through  the  mails, 
the  annual  loss  to  the  national  rev¬ 
enues  from  this  cause  approximating 
$64,000,000.  Under  present  conditions 
this  loss  is  bound  to  grow  larger  from  ' 
year  to  year.  Surprising  as  it  may 
seem,  there  are  now  about  27,000  pub- , 
lications  in  this  country  enjoying  the  ; 
second  class  privilege,  a  large  propor¬ 
tion  of  which  are  magazines,  and  the 
number  is  rapidly  increasing.  i 

“The  vast  sum  the  taxpayers  of  the 
country  are  annually  expending  in  or-  i 
der  to  permit  the  distribution  of  these  j 
periodicals  through  the  mails  at  a  rate 
of  postage  so  far  below  the  cost  to  the 
government  could  be  applied  in  other 
ways  for  the  benefit  of  the  postal  serv¬ 
ice  with  much  greater  advantage  to 
the  public  generally.  For  example,  if 
the  rate  on  second  class  mail  matter 
were  made  high  enough  to  cover  the 
entire  cost  of  transporting  and 
handling  it,  which  has  not  been  sug¬ 
gested,  it  would  be  possible,  without 
creating  a  deficit,  to  reduce  the  post¬ 
age  on  letters  from  two  cents  to  one 
cent. 

“Every  time  a  two  cent  stamp  is 
now  placed  on  a  letter  it  defrays  not 
only  the  expense  of  handling  and 
transporting  the  letter,  but  helps  to 
pay  in  almost  equal  measure  the  cost 
of  distributing  through  the  mails  the 
periodical  publications  of  the  coun¬ 
try.” 

Taking  up  Mr.  Wilder’s  pamphlet  in 
more  detail,  the  Postmaster  General 
says: 

“The  evident  purpose  of  the  pam¬ 
phlet  is  to  discredit  the  estimate  made 
by  the  Postoffice  Department  as  to  the 
cost  of  transporting  and  handling  sec- 

{Continued  on  page  6.) 
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AMEN  CORNER. 

TENTH  ANNUAL  DINNER  ES¬ 
TABLISHES  PERMANENCY 
OF  THE  ORGANIZATION. 

Likely  to  Rival  Gridiron  Club  as  a 
Medium  of  Political  Satire — Senator 
Depew  Outlined  a  Policy  for  Deal¬ 
ing  with  Reporters — William  A. 
Brady  Managed  the  “Skits” — Offi¬ 
cers  of  the  Organization. 

The  tenth  annual  dinner  of  the 
.Amen  Corner  organization  of  \ew 
'  York,  held  last  Saturday  evening  in 
I  the  Waldorf-.Astoria  Hotel,  estab¬ 
lished  beyond  question  the  permanent 
1  place  of  this  organization  among  the 
I  chief  of  its  kind  in  the  country. 

1  Beginning  ten  years  ago  with  a  few 
;  political  reporters  and  humble  states- 
.  men  who  frequented  the  corridors  of 
,  the  Fifth  .Avenue  Hotel,  the  home  of 
I  ex-Senator  Thomas  C.  Platt  for  many 
I  years,  the  prestige  of  the  society  has 
;  steadily  grown,  and  now  its  purpose  is 
taken  seriously.  It  differs  from  the 
'  Gridiron  Club  of  AVashington  in  that 
;  it  is  not  exclusively  a  newspaper 
j  men's  body,  though  newspaper  men 
1  control  it. 

j  The  membership  is  limited  to  500. 

I  .All  these  and  a  hundred  outsiders 
I  gathered  at  the  tables  last  Saturday 
j  night.  The  elite  of  both  political  ma- 
!  chines  of  the  metropolis  and  environs 
I  were  there,  each  one  satisfied  to  sec 
I  the  roasting  of  the  other  fellow  and 
j  resigned  to  the  grilling  of  himself. 

There  was  no  guests’  table.  .At  one 
end  of  the  banquet  room  was  a  high 
I  pulpit,  in  which  sat  Harold  MacD. 

I  .Anderson  of  the  New  York  Sun,  presi- 
VICTOR  H.  HANSON,  I  dent  of  the  Amen  Corner.  The  guests* 

'  were  scattered  indiscriminately. 

BRILLIANT  SOUTHERN  NEWSPAPER  MAN  WHO  HAS  PURCHASED  CONTROLLING !  The  speakers  of  the  evening  were 
]  INTEREST  IN  THE  BIRMINGHAM  (al.\).  NEWS.  1  United  States  Senator  Chauncey  M. 

- -  —  ~~~~  :  Depew,  oldest  orator  of  the  New  York 

APPEAL  IN  PANAMA  CASE.  MILLION  FOR  ADVERTISING.  |  Republican  machine,  and  State  Sen- 

- — •  -  :  ator  Thomas  F.  Grady,  oldest  orator 

Matter  Will  Now  Go  Before  Supreme  Cincinnati  Concern  Will  Spend  For-!  of  Tammany  Hall.  Senator  Depew 
i  Court.  i  tune  for  Publicity.  i 

;  j  I  The  President  of  the  United  States 

Following  a  meeting  of  the  Cabinet  |  It  is  announced  that  the  directors  of  ,  in  a  speech  in  Newark  the  other  day 

I  last  Friday,  .Attorney  General  Wick-  \  the  Pape,  Thompson  &  Pape  Com-  said  that  the  press  was  either  patron- 

I  ersham  telegraphed  to  United  States  pany,  of  Cincinnati,  O.,  manufacturers  ; '^'og  or  hammering  him.  That  leads  me 
;  .Attorney  Wise  in  New  York  to  note  ’  of  Pape's  Diapepsin  and  Pape’s  Di- i  *o  think  "'hy  a  President  of  the  Lnited 
1  an  appeal  in  the  Panama  libel  case  of  uretic,  have  decided  on  an  advertising  ‘  should  be  hammered  or  praised  by 

i  the  Lbiited  States  Government  against  :  appropriation  of  $1,00(UX)0  for  this  j  (tenth’s  lia^fhl  fro^/plgl  so  m"uch 
the  Press  Publishing  Company.  A  year.  .  qj  Roosevelt.  He  understood  how  to 

short  time  before  .Attorney  Wise  ob- !  Seventy  per  cent,  of  this  amount  will  exploit  a  thing.  Taft  has  been  a  judge 
tained  the  writ  of. error.  Judge  Charles  be  spent  in  the  newspapers  of  the  all  his  life  and  regards  it  as  most  un- 
!  M.  Hough  signed  an  order  quashing  United  States,  Canada  and  Mexico.  dignified  to  have  his  decisions  revealed 

,  the  indictment  and  judgment  was  en-  -  _  before  he  renders  them.  Taft  hasn’t 

;  tered  accordingly  by  John  H.  Shields. '  caught  on  I  have  always  found  it  to 

as  clerk  of  the  United  States  Circuit  Lectures.  be  a  wise  thmg  to  let  the  reporter  in- 


VICTOR  H.  HANSON, 


Will  Deliver  Series  of  Lectures. 


before  he  renders  them.  Taft  hasn’t 
caught  on.  I  have  always  found  it  to 
be  a  wise  thing  to  let  the  reporter  in- 


as  cierK  or  me  uniieu  Jiaies  v^ircuii  ,,,  .  „  .  . 

'Court  The  Government  wiir  ask  for  Warrington  Dawson,  the  correspond-  to  my  confidence.  What  he  says  on 
L^oiirt.  me  Lio\ernmeni  win  asK  lor  iTnitp.l  Press  Assneiatinns  ‘'’c  front  page  IS  always  read.  The 

a  reinstatement  of  the  indictment  ent  of  the  L  nited  Press  .Associations,  public  reads  the  editorial  page  when  it 
wffien  the  case  comes  up  for  appeal.  accompanied  Theodore  Roosevelt  ^as  time.” 

I  The  Government  finds  that  an  im- -  A  number  of  clever  "skits”  were 

I  portant  issue  is  involved  in  the  de-  i  ^  ,?,,v  f !  acted  under  the  stage  management  of 

icision  of  Judge  Hough  in  its  effect  j  With  Roosevelt  in  At-  William  A.  Brady,  the  theatrical  man- 

!  on  the  enforcement  of  State  penal  j  '' i  \  '  ager.  The  excellence  of  the  staging 

ilaws  in  localities  under  Federal  juris-:'"  ^  ;  and  acting  delighted  and  surprised  the 

I  diction.  On  this  point  particularly  ^  i  assemblage.  In  this  department  of 

!  the  Government  desires  the  opinion  of  Dawson  a  compliment-  poetical  satire  the  Amen  Corner  has  a 

i  the  highest  tribunal  in  the  land.  ;  acy  dinner  at  the  Astor  on  March  8.  i  jarge  advantage  over  the  Gridiron 

I  I  ;  Club,  Mr.  Brady  and  several  other 

j  Elected  to  Membership  in  A.  N.  P.  A.  New  Tennessee  Daily.  j  theatrical  magnates  being  members  of 

I  The  Butte  (Mont.)  Evening  News  A  new  daly  paper  will  be  launched  the  New  York  organization, 
j  has  been  elected  to  membership  in  the  !  at  Johnson,  Tenn.,  within  the  next  i  Unlike  the  Gridiron  Club,  the  Amen 

i  American  Newspaper  Publishers’  As-  i  thirty  days  by  C.  G.  Bell  and  S.  C.  1  Cernerites  do  not  go  in  much  for 

i  sociation.  i  Little.  !  “poetry”  and  song.  The  carefully 
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thought  out  prose  literary  bombs  and 
arrows  were  distributed  in  a  parody 
four-page  “newspaper”  called  “The 
Amen  Corner  Axe.”  The  policy  of 
the  sheet  is  “anti-peace.” 

The  following  officers  of  the  Amen 
Corner  were  elected  in  April,  1909; 

President,  Harold  MacD.  Anderson, 
of  the  Sun;  vice  presidents,  Thomas 
O.  McGill,  of  the  World,  and  ex- 
Judge  Job  E.  Hedges;  secretary,  John 
W.  McDonald;  treasurer,  Luther  Lit¬ 
tle,  of  the  Republican  State  Committee 
official  staff. 

The  complete  list  of  directors  is  as 
follows: 

DIRECTORS. 

Robert  Adamson  William  Leary 
Harold  MacD.  An-  Luther  B.  Little 
derson  .luhn  W.  Mcl^nald 

Samuel  G.  Blythe  Thomas  O.  McGill 
William  A.  Brady  Justin  McGrath 
Ernest  K.  Coulter  John  Calvin  Mc- 
Willlam  F.  Grerand  Knight 
Robert  G.  Dill  Charles  P.  Norcross 

James  P.  Gillroy  Patrick  T.  Relihan 
George  E.  Graham  Edward  G.  Riggs 
Arthur  Greaves  Louis  Seibold 
Walter  L.  Hawley  Thomas  F.  Smith 
Job  E.  Hedges  Charles  Steckler 

Walter  Lauder  Charles  T.  White 

NEW  ATLANTA  AD  FIRM. 

Well  Known  Newspaper  Men  Or¬ 
ganize  Agency. 

Edwin  F.  Johnson  and  Ernest  E. 
Dallis,  two  well  known  newspaper 
men  of  Atlanta.  Ga.,  have  organized  a 
general  advertising  agency,  with  of¬ 
fices  in  the  Empire  Building.  The 
company  expects  to  conduct  a  gen¬ 
eral  agency  business  and  will  handle 
accounts  on  a  commission  basis. 

Mr.  Johnson  began  his  newspaper 
career  on  the  Atlanta  Journal  more 
than  ten  years  ago  and  has  worked 
successively  on  the  Atlanta  Consti¬ 
tution,  the  Atlanta  News,  the  Brook 
lyn  Daily  Eagle  and  the  New  N'ork 
American.  Subsequently  he  became 
advertising  manager  of  an  Atlanta 
paper  and  was  manager  of  publicity 
for  the  Georgia  Railway  and  Electric 
Company  and  the  .Atlanta  Gas  Light 
Company. 

Mr.  Dallis  began  newspaper  work 
years  ago  on  the  staff  of  the  Atlanta 


BIRMINGHAM  NEWS  SOLD. 

Victor  H.  Hanson  and  Frank  P.  Glass 
the  Purchasers. 

I  The  Birmingham  News,  belonging 
:  to  the  estate  of  the  late  Rufus  N. 
Rhodes,  has  been  sold.  The  new  own¬ 
ers  are  V'ictor  H.  Hanson,  general 
manager  of  the  News,  and  Frank  P. 

'  Glass,  publisher  of  the  Montgomery 
^  Advertiser. 

'  At  a  meeting  of  the  new  stockhold- 
i  ers  on  last  Tuesday,  directors  were 
'chosen  as  follows:  James  S.  Vance, 

,  J.  H.  White,  Thomas  J.  Heflin,  Frank 
I  P.  Glass  and  Victor  H.  Hanson. 

The  board  of  directors  elected  the 
■following  officers:  Victor  H.  Hanson, 
■president;  Frank  P.  Glass,  vice-presi¬ 
dent;  James  S.  Vance,  secretary,  and 
Thomas  J.  Heflin,  treasurer. 

In  an  announcement  of  the  transfer 
'  printed  last  Tuesday  the  Birmingham 
^  New  said: 

!  “The  Birmingham  News  is  author-  . 
ized  to  announce  that  the  interest  for¬ 
merly  owned  in  the  Birmingham  News 
Publishing  Company  by  the  late  Gen. 
Rufus  N.  Rhodes  has  been  sold  for  i 
cash  by  the  executrix  of  his  estate,  | 
Mrs.  Margaret  S.  Rhodes,  to  Victor: 
H.  Hanson,  general  manager  of  the 
News;  Frank  P.  Glass,  publisher  of' 
the  Montgomery  .Advertiser,  and  mem¬ 
bers  of  their  families.  The  transaction  : 
was  consummated  in  all  detail  today,  i 
and  the  money  paid  over  to  Mrs.  , 
Rhodes. 

“By  this  transaction  Mrs.  Rhodes] 
transferred  to  Victor  H.  Hanson  over 
600  shares  of  stock,  and  he  in  turn 
transferred  blocks  to  Mr.  Glass  and  ^ 
the  relatives  of  the  two  priiKipals  in 
the  deal.  Mr.  Hanson,  it  will  be  re-  ^ 
called,  about  one  year  ago,  bought  a 
I)ractical  third  interest  in  the  Bir¬ 
mingham  News  from  General  Rhodes, 
and  the  result  of  the  present  deal  gives  ^ 
Mr.  Hanson  individually  about  six- ; 
tenths  of  the  entire  capital  stock  of  the 
paper. 

“Mr.  Glass  in  this  deal  takes  over  a 
clear  fourth  interest  in  the  entire  prop  -  , 


SUES  CONTEST  COMPANY. 

Wichita  Beacon  Alleges  J.  P.  Meade 
&  Co.  Broke  Contract. 

The  Beacon  Publishing  Company, 
publishers  of  the  Wichita  (Kan.) 
Beacon,  have  filed  suit  in  .Atlanta,  Ga., 
against  J.  P.  Meade  &  Co.,  conductors 
of  a  subscription  contest  for  the 
Beacon,  alleging  that  they  broke  their 
contract  with  the  latter,  whereby  the 
publishers  of  the  Beacon  were  dam¬ 
aged  to  the  extent  of  $6,593. 

The  petition  states  that  the  suit  is 
brought  in  Fulton  County,  Ga.,  be¬ 
cause  J.  P.  Meade,  a  member  of  the 
firm,  is  temporarily  resident  there. 

The  Beacon  company  alleges  that 
the  Meade  company  contracted  to  fur¬ 
nish  a  crew  of  ten  persons  who  should 
have  charge  of  and  encourage  the 
contestants  throughout  the  territory, 
but  that  the  company  at  any  time 
never  furnished  more  than  seven  per- 
;  sons,  and  that  only  four  days  before 
the  contest  was  to  end.  on  February 
3,  1910,  all  but  one  inexperienced  man 
was  withdrawn  and  the  contest  ended 
in  failure. 

It  is  further  alleged  that  not  long  , 
before  the  end  of  the  contest,  the  i 
Meade  company  offered  to  sell  the 
contest  prizes  for  money,  and  this  i 
fact  becoming  known  among  the  con¬ 
testants,  caused  them  to  lose  confi- 1 
dence  and  become  discouraged. 

The  Beacon  company  states  that  it 
spent  $10,000  for  prizes,  and  that  had 
the  Meade  company  faithfully  per- 1 
formed  its  contract  much  more  than 
that  sum  would  have  been  secured  in  , 
subscriptions,  but  as  it  was  only 
$5,807  in  new  cash  subscriptions  was  ■ 
obtained;  that  the  Meade  company  re¬ 
ceived  $1,600  as  commission,  which  is  , 
alleged  to  be  forfeited  and  owing  to  i 
the  Beacon  company  because  of  the 
alleged  failure  of  the  Meade  company 
to  comply  with  its  contract. 

MRS.  CYRUS  H.  K.  CURTIS  DEAD 

-  i 

Was  the  First  Editor  of  the  Ladies’ ! 


EDITORS  MEET  PRESIDENT. 

Foreign  Language  Newspapers  Make 
Protest  to  Taft. 

I  Twenty-five  editors,  headed  by  Louis 
Hammerling,  representing  the  Ameri- 
I  can  Association  of  Foreign  Language 
I  Newspapers,  called  on  President  Taft 
Monday  to  protest  against  the  passage 
of  the  Hayes  and  Brennan  bills,  aimed 
j  at  liberal  immigration  into  the  United 
j  States. 

Mr.  Hammerling,  the  president  of 
the  association,  told  President  Taft 
that  the  newspapers  in  the  association 
represented  350  foreign  languages  and 
j  that  these  newspapers  had  fourteen 
j  million  subscribers  in  the  United 
I  States. 

The  editors  in  the  party  included 
i  D.  J.  Vlasto,  of  Atlantis;  F.  L.  Fru- 
gone,  Bollettino  della  Sera;  Joseph  A. 
Werwinski,  Coniec  Polski,  South 
j  Bend,  Ind.;  G.  D.  Berko,  Amerikai 
:  Magyar  Nepszava;  J.  Sapherstein, 
Jewish  Morning  Journal;  L.  Kamaiky, 
Jewish  Daily  News;  John  Vicario, 
Araldo  Italiano;  Dr.  E.  L.  Lucaciu, 
Romanul  in  America;  Dr.  Walter  J. 

,  Briggs,  Austria;  Dr.  A.  Kozma,  Sza- 
i  badsag;  N.  A.  Mokarzel,  Al-Hoda;  L. 
F.  Wazeter,  Tygodnik  Polski;  G.  H. 
Berg,  Nordsjernan;  E.  M.  Grella, 
Giornale  Italiano;  V.  J.  Valjavec,  Glas 
Naroda,  and  Jacob  Ginsburg,  Phila¬ 
delphia  Jewish  Morning  Journal. 

KLEIN  ENLARGES  STAFF. 

Phillips  Hasbrook  Joins  Forces  of 
Well  Known  Representative. 

I.  A.  Klein,  special  representative, 
with  offices  in  the  Metropolitan  Tower, 
New  York,  has  recently  added  to  his 
organization  Phillips  Hasbrook,  for 
the  past  three  years  connected  with 
the  New  York  (jlobe’s  advertising  de¬ 
partment. 

Mr.  Hasbrook  is  one  of  the  younger 
advertising  men  of  the  city.  His  first 
work  was  in  the  “want”  department 
of  the  Minneapolis  Times  during  the 


News.  Later  he  became  associated 
with  the  Atlanta  Constitution  and  is 
publicity  manager  for  the  Cotton  Seed 
Crushers’  Association  and  the  Georgia 
Fruit  Growers’  Exchange. 

Consular  News  to  Be  Issued  Weekly. 

The  Daily  Consular  and  Trade  Re¬ 
ports,  which  have  been  issued  for 
more  than  thirty  years  by  the  Govern¬ 
ment,  suspended  publication  as  a  daily 
last  Monday  and  will  hereafter  be  is¬ 
sued  weekly.  The  Reports  have  a  cir¬ 
culation  of  10,000. 

Popular  Mechanics  Magazine  an¬ 
nounces  the  appointment  of  Clinn  E. 
Fontaine  and  (Gordon  Boyd  as  East¬ 
ern  representatives,  with  headquarters 
at  6012  Metropolitan  Building,  New 
York. 


erty. 

“The  two  principals  in  this  transfer, 
together  with  the  members  of  their 
families,  hold  95  per  cent,  of  the  en¬ 
tire  capital  stock  of  the  paper,  the 
remainder  having  been  for  some  years 
in  the  hands  of  several  prominent  and 
faithful  employees  of  the  paper.  Not 
a  share  of  the  stock  is  in  the  hands  of 
any  outside  interest.  Its  policy,  in  all 
respects,  will  be  absolutely  controlled 
and  directed  by  the  two  principal 
stockholders,  whose  reputation  for 
conservatism  and  independence  in 
journalism  is  well  established. 

“The  policy  of  the  new  manage¬ 
ment  of  the  paper,  while  conservative 
in  its  broadest  aspects,  will  be  pro¬ 
gressive  so  far  as  enterprise  and  de¬ 
velopment  are  concerned.  No  effort 
will  be  spared  to  keep  the  Birming¬ 
ham  News  at  the  forefront  of  the  best 
Southern  journalism.  Its  news  service, 
particularly  of  a  local  character,  will 
be  made  as  complete  and  attractive  as 
the  most  skilled  assistants  can  bring 
about.  The  paper’s  devotion  to  the 
upbuilding  of  Birmingham  and  to  the 
development  of  the  Birmingham  dis¬ 
trict  will  be  as  absolute  and  effective 
as  brains  and  heart  can  insure.” 

Under  the  new  control  Victor  H. 
Hanson  becomes  publisher  of  the  Bir¬ 
mingham  News  and  Frank  P.  Glass 
editor. 

The  Publishers’  Circulation  Service 
Company  of  New  York  is  conducting 
European  trip  contests  for  the  Syra- 
cue  (N.  Y.)  Journal  and  the  Scranton 
(Pa.)  Truth.  j 


Home  Journal. 

Mrs.  Cyrus  H.  K.  Curtis,  wife  of  the 
j  head  of  the  Curtis  Publishing  Com¬ 
pany  and  the  first  editor  of  the  Ladies’ 
Home  Journal,  died  at  her  home  in 
Wyncole,  Pa.,  last  Friday  of  heart  dis¬ 
ease.  She  was  fifty-eight  years  old. 

Mrs.  Curtis  was  closely  identified 
with  the  publishing  business  for  many 
years  and  was  active  in  the  develop¬ 
ment  of  the  Ladies’  Home  Journal. 
She  retired  as  editor  in  chief  in  1889 
and  was  succeeded  by  Edward  K.  Bok. 
She  was  widely  known  as  a  writer. 

She  established  many  of  the  depart¬ 
ments  which  made  the  magazine  a 
success  and  helped  in  a  great  measure 
to  build  its  large  circulation.  During 
the  six  years  she  was  at  the  head  the 
circulation  went  to  a  half  million 
;  copies  a  month. 

Boasts  of  Three  Papers. 

Farmingdale  is  one  of  the  newest 
towns  in  South  Dakota.  The  popula- 
;  tion  is  only  about  twenty,  but  it  boasts 
:  of  three  publications.  Two  of  the 
papers  bear  the  unique  names  of  the 
Screwdriver  and  the  Gimlet.  The 
!  name  of  the  other  is  the  Great  West- 
I  ern  Magazine. 

j  Elects  New  Officers. 

I  The  Fort  'Worth  (Tex.)  Ad  Men’s 
'  Club  has  elected  new  officers  as  fol¬ 
lows:  J.  Montgomery  Brown,  presi¬ 
dent;  C.  K.  Oldham,  first  vice  presi¬ 
dent;  C.  A.  Reyer,  second  vice  presi¬ 
dent;  C.  L.  Sykes,  secretary-treasurer.  | 


'  ownership  of  Col.  W.  E.  Haskell  and 
Mr.  C.  M.  Palmer.  Afterwards  he 
:  served  two  years  in  the  New  York 
!  office  of  the  Brooklyn  Eagle,  going 
from  that  position  to  the  Globe.  He 
is  a  son  of  Col.  Charles  E.  Hasbrook, 
who  at  different  times  was  publisher 
of  the  Denver  Republican,  Boston 
Traveller,  Minneapolis  Times  and 
Binghamton  Press. 

New  Owners  in  Charge. 

Merritt  C.  Speidel  and  Daniel  F. 

'  Cooch,  of  Port  Jervis,  N.  Y.,  who  re- 
i  cently  purchased  the  Piqua  (O.)  Daily 
Call  from  H.  R.  Synder,  assumed  the 
management  of  the  Call  last  week. 
It  will  be  continued  as  a  Republican 
party  organ. 

The  Saginaw  (Mich.)  Evening  News 
i  has  increased  its  capital  from  $50,000 
ito  $200,000. 


A.  G.  Spalding  &  Bros. 

Arranged  the  details  of  the  foot  ball  game 
between  the  U.  S.  S.  Nebraska  and  the  U.S.  S. 
Missouri  which  was  played  on  New  Year’s 
Day.  1910,  at  American  l«eague  Park. 

Admission  to  the  game  was  by  invitation 
only. 

THE  NEW  YORK  TIMES 

Exclusively  published  the  announcement  re¬ 
quested  by  officers  of  the  United  States  Navy 
instructing  the  public  how  to  obtain  invita¬ 
tions  to  the  game.  On  the  strength  of  this 
announcement,  A.  G.  Spalding  &  Bros. 
received  14,000  applications  for  cards  of  ad¬ 
mission. 
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NEWSPAPER  ENGLISH. 


Veteran  Reporter  Takes  Occasion  to 
Roast  Some  Specimens. 


\lhcrt  L.  Blair,  a  veteran  newspaper 
ni.in  of  Brooklyn,  recently  entertained 
the  Business  Men’s  Association  of 
Briiltjeport,  Conn.,  with  a  description 
of  the  inside  workings  of  the  news¬ 
paper.  During  his  talk  he  discussed 
different  phases  of  the  profession, 
which  he  declared  is  one  of  high  call¬ 
ing  and  second  only  to  the  ministry 
and  pedagogy.  The  reporter,  he  said, 
is  a  necessary  nuisance  and  is  the 
ni.in  who  really  makes  the  paper. 
Many  specimens  of  newspaper  Eng¬ 
lish  came  in  for  a  grilling.  .Among 
them  was  the  word  “gutted,”  which 
he  said  haitpened  to  every  house  which 
had  caught  fire.  He  said  this  word 
had  no  place  in  a  clean  and  up  to  date 
newspaper.  He  also  asked  why  it  was 
that  there  were  so  few  “fires”  in  news¬ 
papers.  why  they  were  always  “con 
tlagrations.”  He  wished  that  sotne  re¬ 
porter  would  say  that  a  criminal 
"hroke  sideways”  or  atiy  other  than 
“down”  when  he  confessed.  He  al¬ 
ways  breaks  “down,”  said  the  speaker. 
.Again,  a  man  never  “says”  a  thing 
nowadays,  he  declared.  He  “makes  a 
statement,”  he  “states.”  The  bride  al¬ 
ways  "comes  in  on  the  arm”  of  her 
father  or  somebody  else.  I  consider 
that  a  great  feat,  he  declared,  “to  be 
able  to  carry  a  woman  on  one's  arm. 
It  is  second  only  to  the  feat  of  Byron, 
who  said  he  stood  on  the  Bridge  of 
Sighs  in  Venice  with  a  palace  ‘on’  one 
hand  and  a  prison  ‘on’  the  other. 
Byron  was  a  poet  and  an  athlete,  so 
I  believe  he  did  what  he  said.”  .An¬ 
other  one  is  the  “inclemency”  of  the 
weather.  .At  a  banquet  there  is  al¬ 
ways  a  “bounteous  repast  to  which 
full  justice  was  done.”  Whenever  I 
read  anything  like  that  I  can  hear  a 
lot  of  peojile  in  a  hall  gobbling  up 
food.  -All  after  dinner  speeches  are 
of  course  “post  prandial.” 


REUBEN  P.  SLEICHER 


Elected  Secretary  of  the  LesHe-Judge 
Company.  j 

Reuben  P.  Sleicher,  who  has  been  : 
connected  with  the  Leslie-Judge  pub-  j 
lications  for  the  past  two  years,  has  ! 
jest  been  elected  to  the  secretaryship 
of  the  company,  of  which  his  father 
,Mr.  John  .A.  Sleicher,  is  president. 

Young  Air.  Sleicher  is  a  graduate 
of  Union  College,  a  member  of  the 
Chi  Psi  fraternity,  and  had  newspaper 
c.xpcricnce  on  the  Troy  Times  before 
coming  to  New  A'ork  to  take  a  place  | 
with  his  father's  publications.  I 


The  Liberty  Publishing  Company, 
of  La  Center,  Ky.,  has  been  incor¬ 
porated.  Capital,  $5,000. 


IF  YOU  MAINTAIN 

an  agent  in  the  various 
trade  centres  to  boom 
your  sheet  as  an  advertis* 
ing  medium,  you  must 
keep  him  supplied  with 
nic^y-printed  copies.  If 
ha  is  compelled  to  apolo* 
gize  for  its  appearance, 
you  lose  prestige  right 
away.  Oood  rollers  ONLY 
can  give  your  paper  a 
nicely-printed  appearance. 
Use  ours;  they  are  guar¬ 
anteed. 

BINGHAM  BROTHERS  CO. 

EOLLEH  MAKERS  (EiUbliihed  1849) 

406  Peart  St.,  413  Commerce  St., 

N.  Y.  Philadeipbia 
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BINGHAM  A  BUNGE,  CLEVELAND 
Thi.  paper  it  NOT  printed  with  our  Roller. 
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GEORGE  M.  ROGERS. 

mSINES.S  MAN.AGER  OE  THE  CLEVEI.-AND  (o.),  PI.-AIN  DEALER,  AND  IN  ENTIRE 
CH.ARGE  OE  .\LL  BUSINESS  AND  MECHANICAL  DEPARTMENTS. 


VAN  NORDEN’S  QUITS.  ^  MOVES  INTO  NEW  OFFICE. 

Assets  Taken  Over  by  Current  Lit-  Atlanta  Headquarters  of  Associated 
erature.  j  Press  Required  Larger  Quarters. 


Announcement  w.is  made  Wednes¬ 
day  that  Van  Xorden’s  Magazine 
ceases  its  existence  with  this  month’s 
issue.  Negotiations  have  been  com¬ 
pleted  for  the  sale  of  the  good  will, 
the  title  and  the  subscription  lists  to 
the  publishers  of  Current  Literature. 

The  magazine  was  published  by  the 
Eastern  Publishing  Company,  a  New 
York  corporation,  with  a  capital  stock 
of  $250,0(10.  It  is  understood  that 
Warner  M.  Van  Xorden  held  the  con¬ 
trolling  interest  in  the  company. 

The  officers  of  the  Eastern  Publish¬ 
ing  Company  are  .Allen  Francis  Walk¬ 
er,  president;  Thomas  B.  Hanley,  vice 
president,  and  George  Sprague,  sec¬ 
retary  and  treasurer.  Mr.  Walker 
was  the  editor  in  chief  of  the  publi-  ■ 
cation. 

Van  Norden’s  Magazine  was  first  an 
organ  for  the  Van  Xorden  Trust  Com¬ 
pany.  It  later  developed  into  a  finan¬ 
cial  publication  and  about  two  years 
ago  broadened  into  a  general  maga¬ 
zine.  Its  circulation  is  reported  to  i 
have  been  about  SO.fKXJ.  I 


\  The  .Atlanta  division  headquarters  of 
the  .Associated  Press  have  been  moved 
from  the  Postal  Telegraph  Building  to 
larger  quarters  on  the  fourth  floor  of 
the  Austell  Building.  The  change  is 
necessitated  by  the  increase  in  the 
amount  of  business  done  in  .Atlanta 
since  the  Southern  headquarters  were 
moved  from  Washington. 

The  new  quarters  arc  far  more  com¬ 
modious  than  those  vacated  and  con¬ 
sist  of  seven  rooms,  five  of  them  en 
suite. 

The  Southern  division,  which  the 
■Atlanta  office  supplies,  is  said  to  be 
the  second  largest  in  the  w-orld.  It 
extends  south  from  the  Potomac  and 
Ohio  Rivers  to  the  Gulf  and  west¬ 
ward  from  the  .Atlantic  to  the  western 
boundary  of  Texas. 


Smith  &  Budd  Add  Another. 

The  Knoxville  (Tcnn.)  Journal  and 
Tribune  announces  that  the  Smith  & 
Budd  Company,  special  agents,  of 
New  York,  Chicago  and  St.  Louis, 
will  represent  it  in  the  general  adver¬ 
tising  field.  ■ 


GEORGE  M.  ROGERS. 


i  Business  Manager  of  the  Cleveland 
(O.)  Plain  Dealer. 

George  M.  Rogers,  the  business 
manager  of  the  Cleveland  Plain 
Dealer  and  in  charge  of  all  business 
and  mechanical  departments,  began 
his  newspaper  career  on  the  Plain, 
Dealer  twelve  years  ago.  Mr.  Rogers 
is  thirty  years  old  and  was  born  in 
-Ashtabula,  O.  He  attended  the  pub¬ 
lic  schools  in  Willoughby,  O.,  to 
which  place  his  parents  moved  when 
he  was  six  years  old.  He  entered  the 
Western  Reserve  Univer.-ity  at  Cleve¬ 
land  in  the  fall  of  1897,  but  left  be¬ 
fore  completing  his  course  and  en¬ 
tered  the  employ  of  the  Plain  Dealer, 
where  he  has  been  'ever  since.  It  is 
the  only  line  of  work  he  ever  fol¬ 
lowed.  Starting  at  the  counter,  Mr. 
Rogers  was  successively  in  charge  of 
the  copy  desk,  general  clerk  in  the 
circulation  department,  in  charge  of 
the  country  circulation,  in  charge  of 
the  city  and  country  circulation,  with 
many  of  the  duties  of  business  man¬ 
ager  added  in  the  line  of  operating 
and  the  maintenance  of  the  plant.  He 
is  now  business  manager  and  is  in 
entire  charge  of  all  business  and  me¬ 
chanical  departments  of  the  paper. 

George  Moran  is  advertising  man¬ 
ager  of  the  Plain  Dealer  in  charge  of 
local  advertising.  Fred  McClure  is 
circulation  manager  and  U.  W.  Hird 
is  in  charge  of  the  business  office  and 
credits. 


FENWICK  MAKES  CHANGE. 


Becomes  Managing  Editor  of  the 
Seattle  Post-Intelligencer. 

A.  R.  Fenwick,  who  until  a  few 
months  ago  was  on  the  editorial  staff 
of  the  International  News  Service  in 
New  A’ork  City,  and  who  left  to  ac¬ 
cept  a  position  as  managing  editor 
of  the  Spokane  (Wash.)  Inland  Her¬ 
ald,  has  resigned  to  accept  the  man¬ 
aging  editorship  of  the  Seattle  (Wash.) 
Post-Intelligencer.  Mr.  Fenwick  for 
a  number  of  years  was  managing  ed¬ 
itor  of  the  State  Journal  at  Colum¬ 
bus,  O.  , 


Prizes  for  Ad  Writers. 

Ten  firms,  all  of  them  national  ad¬ 
vertisers,  have  contributed  one  hun¬ 
dred  dollars  each  to  make  up  one 
thousand  dollars,  which  will  be  com¬ 
peted  for  by  men  of  the  advertising 
class  soon  to  be  established  by  the 
I  West  Side  A’oung  Men’s  Christian  As- 
I  sociation  of  New  A’ork.  The  course 
i  will  be  in  charge  of  Channing  Rudd, 
an  advertising  expert. 


I  Change  in  Organization, 

j  McKee,  AValker  &  Bendall,  adver¬ 
tising  agents  of  New  A’ork,  announce 
j  a  change  in  their  organization.  It 
;  will  be  known  in  the  future  as  McKee, 
I  Bendall  &  Perine,  Incorporated,  with 
offices  at  150  Nassau  street. 


19  0  9 

BIG  YEAR  OF  THE 

Bi£(  German  Daily 

j  PHILADELPHIA 

German  Daily  Gazette 

gninofl  over  700.000  llncji  of  local  adver* 
IHW.lXH)  liDea  of  general  advertlaing. 
or»0.000  (lerniana  in  IMiiladelphia  can  be 
covered  thoroughly  by  using  the 

MORNING  GAZETTE  )  write 
j  EVENING  DEM0KRAT[  for 
i  SUNDAY  GAZETTE  )  rate.S 
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March  5,  1910. 


JOSEPHUS  D.ANIELS 

THK  DISTIM.l  ISHEI)  EDITOR  OF  THE  RALEIGH  (n  C.)  NEWS  AND  OBSERVER, 
WHO  DELIVERED  AN  ADDRESS,  BEFORE  THE  NATIONAL  EDITORIAL 
ASSOCIATION,  ON  “THE  PRESS  AND  LAW  ENFORCEMENT.” 


PRESS  AND  THE  LAW. 


The  Importance  of  Honest  News¬ 
papers  in  Law  Enforcement — Pub¬ 
licity  Only  Sure  Method  of  End¬ 
ing  Reign  of  Crime  and  Graft — 
Office  of  the  Press  Is  to  Prose¬ 
cute  and  Compel  Conviction. 

One  of  the  strongest  and  most  strik¬ 
ing  addresses  delivered  before  the 
National  Editorial  .Association  at  New 
Orleans  was  that  of  Josephus  Daniels, 
editor  of  the  Raleigh  (N.  C.)  News 
and  Observer,  on  “The  Press  and  Law 
Enforcement.”  It  follows,  in  part: 

“The  power  of  the  press  was  never 
so  admitted  and  emphasized  as  in  Mr. 
Roosevelt’s  public  statements  that  we 
must  depend  upon  publicity.  .\'mos: 
every  day  other  public  officials  pay 
the  press  the  same  high  compliment 
and  call  upon  this  unpaid  tribunal  to 
perform  that  which  the  paid  repre¬ 
sentatives  of  the  people  declare  them¬ 
selves  impotent  to  do.  The  compli¬ 
ment  to  the  press  carries  with  it 
such  responsibility  as  to  cause  the 
editors  of  the  country  to  consider  well 
what  duty  they  owe  in  the  enforce¬ 
ment  of  law  and  in  the  preservation  of 
order. 

“The  newspaper  of  to-day  is  becom¬ 
ing  in  the  large  cities  a  paying  busi¬ 
ness  as  well  as  a  medium  of  public 
information,  and  herein  lies  its  oppor¬ 
tunity  and  its  peril.  There  is  little 
temptation  to  the  editor  whose  paper 
is  a  paying  business  only  when  his 
personality  makes  it  bring  him  bread 
and  butter,  to  regard  his  paper  as  “a 
vested  interest”  and  to  use  it  for  be¬ 
coming  rich.  The  papers  in  the  great 
cities  with  big  circulation  have  the 
constant  temptation  of  saying  nothing 
about  wrong  in  high  places  and  of 
failing  to  do  their  duty  as  upholders 
of  law.  Mr.  Jerome's  statement  that 
all  the  New  York  papers  were  con¬ 
trolled  from  the  counting  house  was 
a  libel  on  some  as  fearless  editors  as 
the  world  has  known,  but  the  ques¬ 
tion  of  how  much  influence  the  dol¬ 
lar  has  in  controlling  the  policy  of 
some  widely  circulated  newspapers  is 
one  that,  having  been  raised  by  a 
man  as  well  known  as  Mr.  Jerome, 
cannot  be  ignored  by  the  men  who 
make  the  papers  and  arc  responsible 
as  well  for  what  they  do  not  say  as 
well  as  for  what  they  do  say.  A 
newspaper  controlled  6y  the  count¬ 
ing  house  holds  the  same  moral  status 
in  the  community  as  the  harlot  among 
women.  Therefore  the  charge  of 
Jerome  was  propely  resented  by  the 
virtuous  press  of  the  metropolis. 

“What,  then,  is  the  duty  of  the  press 
with  respect  to  law  enforcement,  see¬ 
ing  that  Presidents  and  Governors  and 
Judges  declare  that  publicity  is  essen¬ 
tial  to  upholding  the  dignity  of  the 
law  ? 

“The  duty  of  the  press  with  respect 
to  lawlessness  has  become  more  dif¬ 
ficult  with  the  passing  years.  The  new 
order  of  crimes  and  new  varieties  of 
sin  are  quite  different  from  those  in 
the  old  times,  when  lawlessness  was 
a  rude  and  rough  vice. 

“When  the  press  is  silent  the  cor¬ 
rupt  and  selfish  new  issue  criminals 


Has  a  Business  PULL 

Id  the  great  Imluatrial  center  embrac* 
ing  Western  rennaylvania.  West  Virginia 
ami  P^aatem  Ohio  with  a  population  of 
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The  Pittsburg 
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district.  Advertisements  In  the  DISPATCH 
INSURR  prompt  RETURNS. 

Spkcial  Kkppkskntativks  : 

^all«ce  G.  Bruoke,  Horace  M.  lord* 
^  225  Klftb  Are.,  Hargurtte  bldg.. 
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feel  perfectly  safe.  They  can  then 
more  easily  control  politics  and  rob 
the  people  by  subsidizing  the  press. 
Corrupt  politics  can  be  traced  to  rich 
and  respectable  franchise  grabbers, 
who  deal  with  the  Boss. 

“What  is  the  duty  of  the  press  with 
reference  to  such  malefactors?  I  am 
now  referring  to  the  unsubsidized 
press,  which  includes  most  of  our 
journals.  While  most  of  the  press  has 
refused  to  sell  out,  be  subsidized,  or 
be  silenced,  the  campaign  for  the  con¬ 
trol  of  the  Department  of  Publicity 
has  not  been  a  failure,  and  there  are 
papers  charged  with  the  duty  of  pro¬ 
tecting  the  public  which  are  engaged 
in  the  service  of  violators  of  law,  and 
which  join  hands  with  shrewd  lawyers 
who  sell  their  talents  to  help  their 
clients  continue  their  lawless  prac¬ 
tices,  control  city,  State  and  National 
legislation.  The  worst  of  it  is,  not 
that  there  are  such  papers,  but  that 
they  wear  the  livery  of  heaven  in 
which  to  serve  the  devil  and  do  not 
disclose  their  ownership  or  the  secret 
spring  that  is  responsible  for  their  un¬ 
patriotic  course.  These  papers  gen¬ 
erally  are  very  severe  upon  evils  other 
than  those  they  are  set  to  protect  from 
the  penalty  of  violated  law.  and  they 
often  raise  such  a  hue  and  cry  against 
some  small  evil  as  to  divert  public 
attention  from  their  insidious  making 
public  sentiment  for  their  client.  A 
lawyer  may  properly  appear  for  the 
worst  criminal,  but  no  honorable  law¬ 
yer  can  honorably  accept  retainers 
without  disclosing  the  employment, 
and  even  then  neither  can  honorably 
accept  pay  for  trying  to  control  pub¬ 
lic  sentiment  to  condone  a  crime. 

“Tlierc  are  very  few  papers  that 
arc  the  subsidized  active  partisans  of 
the  rich  violators  of  the  law.  There 


are  more  that  are  retained  to  suppress  ; 
information  and  facts  that  would  in-  i 
jure  the  corporation  that  is  in  control  ' 
of  the  paper.  If  any  man  can  come  ! 
into  a  sanctum  and  say  “Don’t  print 
this  news  or  fact  because  it  might  in-  : 
jure  my  company” — if  any  sanctum  is  | 
so  controlled,  that  paper  has  sold  its  j 
birthright.  ! 

“The  exposure  of  the  Tweed  gang  ' 
in  New  York  and  the  punishment  of 
Tweed  was  the  most  healthy  service  ' 
the  press  had  rendered  in  teaching  a 
needed  lesson  to  corrupt  bosses  in 
that  generation — courageous  men  of 
both  political  parties  united  in  the  • 
long  and  tedious  task  of  bringing  the  * 
public  enemies  to  justice,  but  the 
agency  that  did  most  to  put  Tweed  be-  , 
hind  the  bars  was  the  vigilant  New 
York  press.  The  New  York  Times,  i 
then  under  the  editorship  of  George  ! 
Jones,  a  prince  in  the  house  of  jour¬ 
nalistic  Israel,  led  in  that  noted  fight 
for  the  public.  His  paper  had  secured 
the  most  important  evidence  against  ‘ 
the  Tweed  ring.  They  knew  he  had  , 
the  evidence.  Through  smart  inter¬ 
mediaries  this  editor  was  approached 
and  every  effort  was  made  to  induce 
him  to  suppress  the  evidence  culmi-  , 
nating  in  the  offer  of  a  very  large 
sum  of  money  not  to  print  it.  ‘The 
evidence  belongs  to  the  people,'  said 
Mr.  Jones,  ‘and  if  I  sell  it,  I  am  a 
thief.’  He  recognized  that  suppres-  i 
sion  in  a  matter  of  that  kind  was  be-  ; 
coming  a  party  to  the  crime  against  | 
the  public,  and  George  Jones  wrote 
his  name  high  among  the  immortals,  i 
as  did  the  public  men  who  had  also 
been  leaders  in  the  anti-Tweed  cru-  ; 
sade.  Some  of  the  men  who  rendered 
this  notable  service  were  given  high 
and  deserved  honors  by  the  people. 
Mr.  Jones  received  the  reward  of  his  | 


conscience  and  made  lasting  charac¬ 
ter  for  his  paper — the  only  two  re¬ 
wards  to  which  the  consecrated  jour¬ 
nalist  aspires. 

MUST  ENFORCE  ALL  LAWS. 

“Though  the  chief  duty  of  the  press, 
raised  to  the  high  station  of  Depart¬ 
ment  of  Publicity  in  law  enforcement, 
is  to  be  directed  to  the  crimes  of  cun¬ 
ning  and  graft  by  the  rich  and  pow¬ 
erful.  it  is  to  cry  aloud  and  spare  not 
for  the  enforcement  also  of  the  law 
against  violence. 

“The  failure  of  the  law  to  punish  is 
a  national  disgrace.  Our  boasted 
civilization  is  marred  by  this  disregard 
of  life.  The  reduction  in  the  num¬ 
ber  of  killings  and  of  lynchings  in 
the  year  1909  is  a  healthy  sign,  but 
the  fact  that  nearly  four  thousand 
persons  lost  their  lives  by  violence 
should  give  us  pause.  Even  more  seri¬ 
ous  is  the  failure  of  the  law  to  reach 
and  punish  the  men  guilty  of  the  kill¬ 
ings.  Only  107  legal  executions  is  a 
sad  commentary  upon  our  laws  and 
our  enforcement  of  law.  It  were  bet¬ 
ter  that  the  eighty-seven  crimes 
avenged  by  lynching  should  have  been 
numbered  with  the  others  that  escaped 
than  that  crime  should  be  avenged  by 
crime.  The  duty  of  the  press  is  to 
preach  devotion  to  law  and  the  or¬ 
derly  process,  even  if  the  courts  arc 
too  often  impotent.  No  paper  should 
condone  lynching  because  the  courts 
fall  down,  even  though  lack  of  respect 
for  the  judicial  tribunals  is  one  of  the 
causes  that  work  for  lawlessness. 

NEEDS  OF  DEPARTMENT  OF  PUDLICllY. 

“The  Department  of  Publicity  needs 
to  do  two  things  first  of  all: 

“1.  To  make  known  the  record  of 
public  officials  and  day  after  day  to 
so  focus  public  attention  upon  public 
officials  who  arc  derelict  as  to  compel 
the  official  to  perform  his  duty  or  to 
cause  the  people  to  drive  him  from 
position.  The  public  has  not  given 
enough  thought  to  the  lawlessness  of 
men  in  office.  The  man  who  takes  a 
public  salary  and  docs  not  perform 
the  duties  of  that  office  is  an  embez¬ 
zler,  and  a  worse  embezzler  than  the 
man  who  merely  takes  your  money. 
The  thief  who  takes  your  money  mere¬ 
ly  injures  you  to  the  amount  of  his 
embezzlement.  The  public  officer  who, 
elected  to  carry  out  the  law,  is  blind 
to  the  crimes  of  his  favorites  or  to 
the  interests  of  the  men  who  put  tip 
the  money  to  elect  him,  is  a  criminal 
of  the  type  who  poisons  the  spring  at 
its  source.  Publicity  is  the  only  rem¬ 
edy  for  the  recreant  or  corrupt  public 
official.  Too  many  officials,  who  are 
honest,  find  it  easier  and  more  popu¬ 
lar  to  do  as  little  as  possible.  There¬ 
fore,  if  the  press  lets  the  people  re¬ 
main  in  ignorance,  these  unfit  officers 
make  no  enemies,  as  they  would  be 
sure  to  do  if  they  vigorously  enforced 
the  law  without  fear  or  favor.  The 
prf'ss  must  save  the  country  from  in¬ 
efficient,  two-faced  and  corrupt  of¬ 
ficials. 

“2.  The  second  duty  is  to  arouse  the 
bar,  as  well  as  the  public,  to  its  duty. 
Every  lawyer  is  a  public  officer  whose 
first  duty  is  to  society.  Bar  Associa¬ 
tions  must  be  urged  to  enforce  the 
old-time  and  honorable  ethics  that 
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S. iVi'  the  profession  its  eminence.  Too 
many  shysters  and  trust  lawyers,  ■ 
\vllo^e  only  object  is  to  enable  their 
rlii’iits  to  RO  as  near  to  violating  the  ] 
law  .as  possible  without  having  to  pay 
the  penalty  of  actually  violating  the  , 
law,  have  come  into  the  profession.  . 

“press  .\  SPLENDID  WHIP." 

“Let  not  the  press  feel  that  every 
public  official,  who  says  that  depend¬ 
ence  for  law  enforcement  is  publicity, 
is  actuated  by  a  desire  to  elevate  the 
intluencc  of  journalism.  On  the  con¬ 
trary,  there  are  public  officials  who 
desire  to  run  along  the  lines  of  least 
resistance  and  do  as  little  as  they  can. 
They,  therefore,  find  it  an  easy  way 
to  escape  doing  their  full  duty  by 
seeking  to  unload  their  responsibility 
upon  the  newspapers.  The  press  is 
a  splendid  whip  to  ‘hold  the  wretch 
in  order,'  but  it  cannot  inflict  pen- 
alt'cs.  .A  law  without  a  penalty  is  im¬ 
potent.  The  office  of  the  press  is 
to  be  a  solicitor  and  prosecute  and 
compel  conviction:  the  function  of  the 
judge  is  to  pronounce  sentence.  Pros- 
ecution  is  ineffective  unless  the  sen¬ 
tence  is  imposed  and  carried  out. 
Therefore,  the  press  is  a  precursor  of 
the  stem  measures  of  the  law,  but 
does  not  take  the  place  of  law. 

“1  had  hoped  to  give  object  lessons  | 
of  the  important  services  rendered  by  > 
.American  journals,  daily  and  weekly, 
in  both  preventing  crime  and  in  secur-  ; 
ing  law  enforcement.  There  is  not  a  | 
town  or  a  city  that  cannot  tell  the  j 
story  of  some  brave  editor  who  has  ' 
risked  his  life  to  uphold  the  majesty  j 
of  the  law.  i 

“Some  day  the  story  of  what  coura-  I 
geous  editors  have  done  to  protect  ' 
the  public  and  uphold  the  law  will  be  ^ 
told  and  put  in  permanent  shape  for 
the  emulation  of  men  who  come  after  { 
them  and  who  will  need  the  stimulus  i 
of  the  brave  deeds  of  illustrious  jour-  i 
nalists  to  stem  the  tide  of  commercial-  . 
ism  that  threatens  to  drown  the  higher  ! 
mission  of  journalism.  I  venture  to  ; 
suggest  that  this  association  can  make  i 
no  contribution  to  history  that  is  more  i 
needed  or  that  would  have  keener  in-  i 
terest  than  for  your  new  president  to  | 
name  the  most  capable  editor  in  every  | 
State  to  write  a  paper  for,  the  next  ! 
meeting  on  the  most  signal  service  I 
rendered  by  the  press  of  that  State  in 

T. aw  Enforcement  and  the  Protection  | 
of  the  Public.  It  will  be  a  story  of  ! 
men  battling  often  alone  for  the  Right  i 
of.  Man  against  Greed  and  Wrong  in 
high  places;  many  of  its  pages  will  i 
be  illumined  by  the  deathless  deeds  i 
of  men  who  sacrificed  all  that  men  | 
hold  dear  to  uphold  the  majesty  of  the  i 
law  and  secure  justice  alike  for  high  | 
and  low;  and  some  of  its  pages  will  | 
be  crimson  with  the  blood  of  as  i 
glorious  martyrs  as  ever  went  to  the  I 
stake  for  their  religion.  The  stories 
will  serve  to  gird  the  younger  editors 
with  strength  in  the  hour  of  endur¬ 
ance  and  will  lift  our  profession  to 
the  plane  of  service  and  sacrifice — 
the  high  place  that  alone  makes  it  the 
most  useful  of  all  callings.” 
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PRESS  A  BIG  FACTOR. 


Auto  Business  Owes  Large  Part  of 
Prosperity  to  Newspaper  Publicity. 

Hugh  Chalmers,  president  and  gen¬ 
eral  manager  of  the  Chalmers  Detroit 
-Automobile  Company,  writing  in  the 
New  York  Press  on  automobile  sales¬ 
manship,  declares  that  the  prosperity 
of  the  auto  industry  is  largely  due  to 
press  influence.  He  says,  in  part: 

“There  has  been  a  tendency,  I  think, 
in  automobile  advertising  to  make  ex¬ 
travagant  statements.  Automobile  ad¬ 
vertising  has  not  been  dishonest,  but 
some  of  it  undoubtedly  has  been  care¬ 
less.  We  are  all.  of  course,  too  ready 
to  claim  the  earth. 

“•A  great  many  people  do  not  believe 
many  of  the  extravagant  claims  that 
are  made,  and  this  has  an  unfortunate 
result  on  the  industry  as  a  whole. 

“I  am  a  thorough  believer  in  adver¬ 
tising.  It  is  sometimes  possible  to 
market  good  products  without  very 
much  advertising.  But  these  are  ex¬ 
ceptions.  There  has  been  many  a  val- 
able  invention  or  manufactured  prod¬ 
uct  which  the  world  did  not  get  the 
full  benefit  of  simply  because  it  was 
not  advertised,  and  there  has  been 
many  a  good  product  utterly  spoiled 
by  poor  advertising. 

“The  automobile  business  more  than 
any  one  I  know  lends  itself  to  adver¬ 
tising.  I  am  one  of  those  who  sin¬ 
cerely  believe  that  the  automobile 
business  owes  much  of  its  present 
high  move  of  prosperity  to  newspaper 
publicity.  There  is  no  business  in 
the  world  right  now  which  so  fully 
occupies  the  mind  of  the  general  pub¬ 
lic  as  the  automobile  business.  There 
is  no  business  which  receives  so  much 
favorable  attention  from  the  news¬ 
papers  as  the  automobile  business.  I 
think  we  can  credit  the  papers  very 
largely  for  having  worked  up  in  the 
public  mind  so  much  interest  in  auto¬ 
mobiles.  It  is  largely  owing  to  their 
attention  that  there  is  such  an  unusual 
demand  for  cars. 

“Automobile  manufacturers,  it  seems 
to  me,  should  do  everything  in  their 
power  to  help  keep  alive  this  great 
public  interest  in  automobiles.  It  is 
the  most  encouraging  sign  in  our  bus¬ 
iness.  Every  one  talks  about  auto¬ 
mobiles  and  knows  something  about 
automobiles,  and  wants  to  know  more 
about  them  whether  they  actually  own 
cars  or  not. 

“This  is  what  we  might  call  ‘mouth 
to  mouth’  advertising,  and  it  is  the 
best  sort  of  advertising  in  the  world. 
But  this  kind  of  advertising  has  to  be 
started  in  the  first  place,  and  has  to 
be  kept  going  in  the  second  place. 
It  is  started  by  publicity  and  it  is  kept 
going  by  publicity.  All  the  advertis- 
I  ing  that  all  of  us  do  helps  to  keep 
j  alive  the  enthusiasm  over  automobiles. 

“No  matter  how  rapidly  we  sell  our 
output  of  Chalmers  cars  or  how  far 
behind  our  orders  we  may  get,  we 
still  consider  it  our  duty  to  the  in- ! 
i  dutry  as  a  whole,  and  to  our  dealers  i 
and  to  the  future  of  our  business,  to 
keep  up  our  advertising.”  I 


\  Conducting  Voting  Contest, 
j  The  Publishers’  Circulating  Service 
I  Company  is  conducting  a  European 
I  voting  contest  for  the  New  Orleans 
i  Times-Democrat.  Twenty  women 
and  escort  will  be  sent  from  that  city 
on  May  30  for  a  two  months’  trip  to 
England,  Holland,  Germany,  France 
and  Belgium.  The  contest  has 
i  aroused  much  interest. 


The  Myersville  (Md.)  Weekly  Mon-  \ 
itor  has  suspended  publication. 


CHARLES  W.  KNAPP 


Was  Foreordained  to  the  Editorship 
of  the  St.  Louis  Republic. 

The  current  number  of  Hampton’s 
Alagazine  prints  an  interesting  sketch 
of  Charles  W.  Knapp,  editor  of  the 
St.  Louis  Republic.  The  following  is 
an  extract; 

Mr.  Knapp  was  foreordained  to  the 
editorship  of  the  Republic.  It  is  eighty- 
one  years  since  his  uncle,  George 
Knapp,  back  in  the  territorial  days, 
became  an  apprentice  in  the  office  to 
learn  the  printer’s  trade.  It  is  fifty- 
five  years  since  bis  father,  John  Knapp, 
bought  an  interest  in  the  paper  and 
became  its  publisher.  .And  it  is  forty- 
two  years  since  he  himself,  a  graduate 
of  St.  Louis  University  and  the  legal 
department  of  the  University  of  Ken- 
tucky,  though  still  in  his  teens,  began 
his  active  newspaper  career  at  the 
telegraph  desk.  Since  that  day  he  has 
filled  many  positions — telegraph  edi¬ 
tor,  editorial  writer,  Jefferson  City  cor¬ 
respondent,  Washington  correspond¬ 
ent,  editor,  publisher — but  he  has 
served  only  the  one  paper.  The  Re¬ 
public  is  bone  of  his  bone  and  flesh 
of  his  flesh. 

During  all  the  years  of  his  service, 
and  particularly  the  twenty-two  years 
as  the  dlirector  of  the  paper’s  edi¬ 
torial  policies.  Air.  Knapp  lias  upheld 
the  tradition  of  a  Democratic  paper 
which  remained  loyal  during  the  civil 
war.  The  Republic  has  been  notable 
for  a  partisanship  that  broke  from 
strict  party  lines  when  the  issue  was 
worthy  and  the  public  in  need  of  just 
such  leadrship. 

On  the  occasion  of  a  serious  labor 
trouble  a  few  years  ago,  the  press 
agent  of  a  powerful  group  of  manu¬ 
facturers  visited  him  to  ask  that  the 
paper  support  the  demand  of  the  em¬ 
ployers  for  certain  legislation.  Mr. 
Knap  took  the  paper  containing  the 
employers’  program  and  gave  it  a  sin¬ 
gle  glance.  “Why,  don’t  you  see,  my 
dear  sir,”  he  asked,  “that  you’re  ask¬ 
ing  us  to  support  a  demand  for  legis¬ 
lation  to  prohibit  the  doing  of  a  per¬ 
fectly  legal  thing?  We  can’t  do  that!” 
-And  in  two  brief  sentences  the  fal¬ 
lacy  of  the  manufacturers’  program 
was  laid  bare.  The  analysis  was  posi¬ 
tive,  but  the  cordial  manner  of  the 
speaker  robbed  it  of  any  sting. 

He  was  born  in  St.  Louis  January 
23,  1848,  graduated  from  St.  Louis 
University  in  1865  and  secured  a  de¬ 
gree  of  Master  of  Arts  from  Kentucky 
University  in  1867.  That  same  years 
he  began  his  work  with  the  Republic 
and  married  Miss  Frances  'Shackle¬ 
ford. 


Changes  in  New  York  State  Daily. 

The  Middletown  (N.  Y.)  Argus  and 
Mercury  Publishing  Company  an¬ 
nounces  the  retirement  of  Cornelius 
Alacardell  and  A.  E.  Nickinson  as  of¬ 
ficers  and  directors.  Mrs.  Esther  Mac- 
ardell  also  retires  as  director,  and  the 
announcement  is  made  that  Hon. 
Charles  A.  Evans  has  acquired  an  in¬ 
terest  in  the  company.  The  directors 
elected  officers  as  follows:  President, 
.A.  B.  Macardell;  secretary  and  treas¬ 
urer,  Chas.  A.  Evans,  who  was  also 
made  the  business  manager.  A.  B. 
Macardell  will  have  charge  of  the  edi¬ 
torial  department  and  Mr.  Powers  and 
Mr.  MacGowan  will  retain  their  posi¬ 
tions  as  editors  of  the  news  depart¬ 
ment. 


The  Troy  (N.  Y.)  Evening  Standard 
has  added  the  day  wire  service  of  the 
National  News  Association  and  a  sup¬ 
ply  of  syndicate  features. 


NEW  YORK  CITY. 


Samuel  Strauss,  publisher  of  the 
New  A’ork  Globe,  was  down  on  the 
program  to  speak  at  the  dinner  of  the 
Iowa  Society  of  New  York  at  the 
Hotel  Astor  on  the  evening  of  Friday, 
March  4.  General  James  S.  Clarkson 
is  president  of  the  society. 


A  month's  mind  requiem  mass  was 
celebrated  in  memory  of  Edward  H. 
Walsh  in  the  Church  of  the  Holy 
Name  of  Jesus,  Brooklyn,  on  Friday 
of  last  week.  A  number  of  newspaper 
men  attended.  Mr.  Walsh  was  with 
tlie  Herald  for  three  years. 


J.  E.  Ilardenbergh,  manager  of  the 
New  York  City  News  Association,  is 
at  Alantic  City  resting  after  an  opera¬ 
tion  for  a  throat  ailment.  William  Ran¬ 
som  is  in  charge  of  the  staff  of  sixty- 
three  men  during  his  absence. 


Mrs.  Howard  Chandler  Christy,  sep¬ 
arated  from  her  husband,  the  famous 
illustrator,  is  doing  assignements  for 
the  Evening  Mail. 


Franklin  P.  Adams  printed  last  week 
in  his  “.Always”  column  the  following 
from  his  own  paper; 

ix).\’oer;  th.\x  ‘tarsifal.” 

At  the  Irving  Place  Theatre  "The  Beg¬ 
gar  Student”  will  be  sung  to-night  for 
tlie  remainder  of  the  week. — New  York 
(X.  Y.)  Evening  Mail. 


Amos  P.  Stillman,  telegraph  editor 
of  the  New  York  Sun  and  said  to  be 
the  oldest  active  newspaper  man  in 
New  York,  celebrated  his  seventy-fifth 
birthday  last  Wednesday.  Mr.  Still¬ 
man  was  the  recipient  of  many  con¬ 
gratulations.  He  joined  the  Sun’s  staff 
forty  years  ago. 


Closed  Successful  Contest. 

The  Moline  (Ill.)  Daily  Mail  has 
just  closed  a  very  successful  contest 
in  which  an  automobile,  three  pianos, 
four  trips  to  New  York,  four  dia¬ 
mond  rings,  gold  watches,  etc.,  were 
given.  C.  J.  Zaiser,  the  publisher, 
states  that  the  circulation  of  3,825  is 
100  per  cent,  larger  than  it  was  when 
he  assumed  charge  a  year  and  a  half 
ago. 


Oldest  Telegrapher  Dead. 

Charles  H.  Schermerhorn,  said  to 
;  be  the  oldest  telegrapher,  died  Mon- 
'  day  at  Plainfield,  N.  J.  He  retired 
'  two  years  ago  on  a  pension,  having 
I  been  a  telegrapher  for  fifty-six  years. 
!  He  opened  the  first  office  at  Hope, 
I  Pa.,  and  sent  the  first  message  by  wire 
I  from  Brooklyn. 
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HITCHCOCK  REPLIES 


(Continued  from  page  /.) 
ond  cl.'iss  mail  matter.  A  careful  anal¬ 
ysis  of  the  contention  made  shows 
them  to  be  erroneous  or  misleading- 
Every  material  premise  on  which  the 
argument  is  based  proves  to  be  faulty, 
ami  consequently  every  important  con¬ 
clusion  reached  is  fallacious. 

I 

MSCLOSES  lOXOK.tNCE  OF  POSTAL  SERVICE.  ' 

“The  pamphlet  not  only  discloses  a 
surprising  ignorance  of  the  postal 
service,  but.  what  is  still  more  unfor¬ 
tunate.  it  shows  the  lack  of  essential 
information  readily  obtainable.  So  ' 
far  as  the  assertions  made  in  the  pain-  ; 
piilet  have  been  given  credence,  the  , 
people  have  been  misled,  and  the  Pe¬ 
riodical  Publishers’  Association  owes 
it  to  the  department,  to  the  public, 
and  to  itself  to  make  proper  correc- 1 
tion.  ' 

“In  the  course  of  his  argument  the 
representative  of  the  association  asserts 
that  in  arriving  at  the  amount  of  trails- 1 
portation  expenses  to  be  charged  against 
second  class  matter  the  department  used 
the  figures  63.91  as  the  percentage  of, 
weight  of  mail  carried.  1  his  statement 
is  absolutely  untrue.  The  apportionment 
of  transportation  charges  to  second  class 
matter  was  made  on  the  basis  of  52.99 
per  cent.,  w  hich  was  computed  from  the  i 
amount  of  mail  and  equipment  actually ; 
hauled  and  the  length  of  the  hauls. 

“The  association's  representative 
makes  a  mistake  also  in  assuming  that  ; 
the  entire  amount  of  second  class  mail ; 
is  hauled  on  railroads,  which  is  not . 
the  fact.  I 

“He  also  persistently  refuses  to  recog-! 
nize  the  obvious  effect  of  length  of  haul, 
which  is  the  principal  element  of  deter- 1 
mining  the  average  cost  of  transporting  - 
a  pound  of  mail.  Possibly  the  reason  for , 
this  is  found  in  the  fact  that  the  average  , 
haul  of  magazines  has  been  shown  to  be  | 
1,048  miles  and  the  average  Imul  of  daily  ■ 
newspapers  only  291  miles.”  I 

CONCLUSION'  WRONG.  j 

“The  conclusion  that  there  is  no  more ' 
expense  to  the  government  in  carrying 
magazines  an  average  distance  of  1.048, 
miles  than  in  carrying  newspapers  291  | 
miles  is  so  palpably  wrong  as  hardly  to  j 
deserve  comment.  Mr.  Wilder's  argu- 1 
ment  is  based  on  the  fact  that  the  cost  \ 
of  cariying  a  pound  of  mail  is  greater : 
on  certain  short  railroad  routes  where  | 
the  weights  of  mail  carried  are  small  I 
than  on  many  longer  lines  where  the; 
weights  are  greater.  | 

“He  asserts  that  ‘as  the  newspapers  are 
in  short  hauls  they  are  more  than  likely , 
in  the  small  weights,  and  therefore  cost ! 
the  government  a  higher  rate  per  pound  i 
than  magazines.’  This  involves  the  er- 1 
roneous  assunqition  that  newspapers,  be- 1 
cause  they  are  hauled  a  small  average  | 
distance,  are  likely  to  be  Carried  over  j 
the  short  light  weight  routes  instead  of  | 
the  main  railroad  lines.  As  a  matter  | 
of  fact,  it  is  the  main  lines  that  enter  | 
large  cities  where  newspapers  are  pub- ; 
iished,  while  the  short  light  weight  i 
routes  seldom  touch  large  cities.  | 

“The  fallacy  of  the  association's  whole  j 
contention  is  conclusively  shown  by  the ! 
fact  that  the  entire  weight  of  mail  of  all ; 
classsc  carried  on  these  .short  light ' 
weight  routes  is  little  more  than  ten  per 
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cent,  of  the  weight  of  newspapers  alone  ^ 
carried  on  all  the  railroads.  i 

“He  further  contends  that  the  pay  for' 

these  short  light  weight  routes  has  an 
enormous  intluence  in  raising  the  aver¬ 
age  cost  of  railroad  transportation  per 
pound.  In  reality,  the  total  pay  for  these ; 
light  weight  routes  is  only  two  and  one-  j 
Iialf  per  cent,  of  the  total  compensation 
for  railroad  service.  1 

I 

ALLOWANCE  FOR  EOUirMENT.  j 

“The  estimates  made  by  the  associa¬ 
tion's  representative  as  to  the  amount  of 
equipment  required  for  second  class  mat¬ 
ter  are  based  on  the  assumption  that  sev-  j 
enty-five  to  15(1  pounds  of  mail  are  car¬ 
ried  in  each  sack,  while  the  department's 
figures  show  that  the  average  weight  of 
second  class  matter  to  the  sack  is  only 
forty  pounds.  According  to  his  own 
statement  he  assumes  that  the  pouches 
used  to  carry  first  class  mail  on  trains ' 
weigh  more  than  eleven  pounds,  while 
as  a  matter  of  fact  pouches  of  th.at 
weight  have  not  been  carried  on  rail¬ 
roads  for  many  years.  The  heaviest 
pouch  now  furnished  weighs  less  than 
four  pounds.  i 

“He  states  that  the  department  made 
no  allowance  for  eiiuipment.  but  charged 
second  class  matter  on  a  basis  of  63,91 ; 
per  cent.  This  statement  is  likewise  un- ' 
true.  The  department  was  careful  to! 
make  the  proper  allowance  for  equip- ' 
ment.  | 

“Still  more  remarkable  is  Mr.  Wilder's, 
statement  that  the  weight  of  equipment 
carried  in  postal  cars  is  seventy-five  1 
times  as  great  as  the  weight  of  the  i 
mails.  He  apparently  fell  into  this  ex- 1 
traordinary  error  by  taking  the  depart- ; 
ment's  record  of  the  weight  of  mail  ^ 
posted  at  railway  stations  and  on  the  i 
railway  mail  cars,  which  is  an  insig- ; 
niticant  part  of  the  total  amount  of  mail  ■ 
transported.  If  he  had  compared  the; 
weight  of  all  the  mail  carried  in  the  cars  I 
with  the  weight  of  the  equipment  he ; 
would  have  found  that  the  mail  was  far : 
heavier  than  the  equipment.  | 

“It  is  not  surprising  that  an  investiga- , 
tor  capable  of  making  so  glaring  and  soj 
reckless  an  error  as  the  one  last  men¬ 
tioned  should  depart  very  far  from  fact , 
in  his  general  conclusions.  j 

THE  COST  OF  FAST  MAIL  SERVICE.  | 

“Tlie  association's  representative  de- 1 
dares  that  second  class  matter  is  being 
charged  with  the  added  cost  of  maintain¬ 
ing  frequent  and  expeditious  railroad 
and  other  transportation  services,  includ-  i 
ing  the  fast  mail  trains.  Evidently  he  is 
unaware  that  the  department  does  not 
pay  the  railroads  any  additional  com- , 
pensation  for  e.xceptionally  frequent  or 
expeditious  service.  Not  a  cent  addi¬ 
tional  is  allowed  for  the  fastest  mail ; 
train  that  runs.  i 

“With  equal  inaccuracy  Mr.  Wilder! 
assumes  that  the  cost  of  foreign  mails, 
has  been  charged  against  second  class 
matter.  Such  is  not  the  case.  No  part 
whatever  of  this  cost  has  been  so 
charged. 

“Furthermore,  he  contends  that  no 
part  of  the  cost  of  star  route  and  steam¬ 
boat  service  should  be  charged  against 
second  class  matter,  alleging  that  such 
services  are  not  paid  for  on  a  weight  ^ 
basis.  Both  weight  and  bulk  are  mate- 1 
rial  factors  in  determining  the  mode  of' 
conveyance  in  these  services,  and  they , 
therefore  affect  the  contract  price.  | 

“Similarly  he  asserts  that  no  part  of' 
the  cost  of  mail  messenger  service  should 
be  charged  against  second  class  matter,! 
and  makes  the  statement  that  this  serv- ! 
ice  is  performed  by  postmasters  and 
that  they  are  paid  for  it  by  the  govern- ' 
ment.  Second  class  matter  forms  the , 
principal  burden  of  mail  messenger  serv¬ 
ice,  materially  affecting  its  cost  and  fre¬ 
quently  necessitating  the  u.se  of  vehicles 
that  would  not  otherwise  be  required. 
The  law  absolutely  prohibits  postmas-  ’ 
ters  from  being  interested  in  mail  con¬ 
tracts,  and  for  this  reason  they  can  re¬ 
ceive  no  pay  for  messenger  service.  I 

“Another  statement  surprisingly  er¬ 
roneous  is  that  the  cost  of  wagon  serv¬ 
ice  in  cities  is  chargeable  only  in  a  minor, 


degree  to  second  class  matter  on  the 
ground  that  the  large  publishers  deliver 
their  periodicals  at  the  railroad  stations. , 
As  a  matter  of  fact,  only  a  small  portion 
of  the  periodicals  is  thus  delivered. ! 
About  twenty  per  cent,  of  all  second 
class  matter  in  New  York  City  is  hauled 
to  the  station  by  publishers,  and  periodi- ' 
cals  form  little  more  than  half  of  this! 
matter.  The  character  and  extent  of 
wagon  equipment  in  cities  mainly  de- ' 
pends  on  the  volume  of  second  class , 
mail.  The  large  double  wagons  are  used 
almost  exclusively  for  such  mail. 

EST1.M.\TE  OF  THE  COST. 

‘‘The  association's  representative  de- ! 
dares  that  only  two  and  two-tenths  per , 
cent,  of  the  total  cost  of  the  Railway  | 
Mail  Service  should  be  charged  against 
second  class  matter.  I  bis  statement 
shows  a  woeful  ignorance  of  the  mean- ; 
ing  of  certain  technical  terms  used  in  the  j 
department’s  reports,  resulting  in  the  er-  | 
roneous  conclusion  that  only  seven  and 
one-tenth  per  cent,  of  the  second  class  i 
matter  is  handled  in  the  Railway  Mail 
Service.  The  truth  is  that  about  seventy- 
three  per  cent,  of  such  matter  is  so  han¬ 
dled.  The  absurdity  of  the  association’s 
figures  in  this  regard  is  best  illustrated 
by  a  practical  application  of  them.  An 
estimate  made  on  that  basis  would  allpw  | 
of  one  and  a  half  sacks  of  second  class  j 
mail  on  each  train.  I 

“The  representative  of  the  association! 
asserts  that  the  apportionment  of  the  | 
cost  of  railway  postoftice  car  service ' 
should  be  made  on  the  same  basis  as  that , 
of  the  Railw.ay  Mail  Service.  This  ilhis- i 
trates  his  unfamiliarity  with  the  work  in  I 
railw.ay  postoftice  cars.  Car  service  is 
paid  for  on  the  basis  of  space  required  ^ 
for  the  handling  of  the  mail.  The  ap- ; 
portionment  of  the  cost  by  the  depart- 1 
ment  was  based  on  the  percentage  of; 
space  required,  being  52.93  per  cent,  for ! 
second  class  matter.  It  is  estimated  that ; 
if  second  class  matter  were  not  carried ; 
and  distributed  in  these  cars  fifty  peri 
cent,  of  the  space  now  paid  for  would ! 
not  be  required. 

“No  theory  advanced  by  the  associa¬ 
tion's  representative  is  more  remarkable 
for  imsoundness  thati  that  the  expense  i 
due  to  salaries  of  postmasters,  assistant  | 
postmasters  atid  clerks  charged  to  sec¬ 
ond  class  matter  should  be  apportioned 
on  the  basis  of  the  percent.age  of  revenue 
from  second  class  m.itter  to  the  total 
revenue.  This  assumed  relation  between 
the  cost  of  handling  mail  matter  in  post- 
oftices  and  the  revenue  derived  from ! 
such  matter  does  not  exist.  If  it  did 
exist  no  inquiry  would  be  necessary  to 
determine  whether  the  several  classes  of 
mail  matter  were  payitig  revetute  iti  pro¬ 
portion  to  the  cost  incurred  in  handling 
them. 

“On  such  a  theory,  if  no  revenue  what¬ 
ever  were  derived  from  second  class  mail 
it  would  not  cost  anything  to  handle  it 
in  the  postoftices. 


title  a  very  large  part  of  second  class 
mail.  In  reality  they  constitute  only  a 
small  part,  and  furthermore  the  depart¬ 
ment  made  full  allowance  in  its  esti¬ 
mates  for  such  packages. 

“Again,  the  association's  representa¬ 
tive  asserts  that  no  part  of  the  expense 
for  rent,  light  and  fuel  for  postoftices 
should  be  charged  to  second  class  mat¬ 
ter,  but  gives  no  reason  for  this  conten¬ 
tion.  '1  he  amount  paid  for  postoftice 
quarters  is  regulated  in  general  by  the 
amount  of  tloor  space  required.  Owing 
to  the  great  bulk  of  second  class  matter 
a  larger  percentage  of  space"  is  needed 
for  its  handling  than  for  any  other  class 
of  mail.  There  is  no  good  reason  why 
it  should  not  bear  a  share  in  the  expense 
for  rent,  light  and  fuel  proportionate  to 
the  amount  of  handling  it  receives  in 
postoftices. 

COST  OF  RURAL  DELIVERY. 

“The  association's  representative  con¬ 
tends  also  that  second  class  matter 
should  not  be  charged  with  the  propor¬ 
tionate  cost  of  rural  delivery  assigned  to 
it  by  the  department,  the  reason  urged 
being  that  the  rural  delivery  is  a  ’a 
governmental  policy,’  and  is  being  con¬ 
ducted  at  a  great  loss,  and,  further,  that 
the  periodicals  have  no  need  of  that 
service. 

"The  contention  that  second  class  mail 
should  not  be  charged  with  its  propor¬ 
tionate  share  of  the  cost  of  rural  deliv¬ 
ery  is  most  unrea,sonable.  Rural  deliv¬ 
ery  is  no  more  'a  gobernmental  poliev’ 
than  city  delivery.  These  two  services 
perform  similar  functions,  one  making 
delivery  to  the  rural  and  the  other  to 
the  city  population.  The  department  was 
conservative  in  charging  to  second  class 
mail  40.23  per  cent,  of  the  cost  of  rural 
delivery.  Statistics  show  that  forty-five 
per  cent,  of  the  pieces  of  mail  handled 
III  this  service  consists  of  second  class 
matter.  Were  it  not  for  the  rural  deliv¬ 
ery  service  the  circulation  of  the  mag;i- 
zines  would  be  materially  reduced. 

"Mr.  Wilder  says  that  the  year  in 
which  the  department  showed  its  largest 
deficit  was  1908,  when  the  weight  of  sec¬ 
ond  class  matter  decreased  18,000.000 
pounds.  He  fails  to  state  that  in  1908 
an  increase  of  nearly  $12,000,(XK)  in  the 
salaries  of  postal  employees  and  the  re¬ 
tarding  effect  of  the  general  business  de¬ 
pression  on  the  growth  of  the  postal  rev¬ 
enue,  comliined  to  produce  an  unusually 
large  delicit,  notwithstanding  the  de¬ 
crease  in  the  quantity  of  second  class 
mail. 

“Still  another  erroneous  contention 
advanced  by  the  association's  representa¬ 
tive  in  his  efforts  to  impeach  the  accu¬ 
racy  of  the  department's  figures  is  th;it 
the  cost  of  handling  second  class  mail 
should  be  ligured  on  the  basis  of  matter 
paid  at  the  pound  rate  alone,  instead  of 
on  the  basis  of  the  weight  of  all  sec¬ 
ond  class  matter.  As  a  proposition  in 
cost  keeping  this  contention  is  most  un¬ 
sound. 


THE  MATTER  OF  CARRIER  SERVICE. 

“In  regard  to  the  carrier  service,  the 
argument  advanced  is  equally  untenable, 
Mr.  Wilder  assumes  that  the  depart¬ 
ment  charged  second  class  matter  for 
collection,  while  as  a  nutter  of  fact  no 
charge  whatever  was  made  therefor.  He 
states  that  delivery  of  second  class  mat¬ 
ter  is  only  made  as  a  ‘by  product’  of 
other  classes  of  mail.  Every  resident  of 
a  city  has  seen  letter  carriers  loaded 
down  with  second  class  mail.  He  fur¬ 
ther  asserts  that  bulk  packages  of  peri¬ 
odicals  delivered  to  newsdealers  const!- 


“Possibly  the  assertion  was  put  for¬ 
ward  with  the  impression  that  the  result 
would  be  advantageous  to  the  periodi- 
cal.s.  Such  is  not  the  case,  however,  and 
evidently  Mr.  Wilder  failed  to  make  any 
computation  to  support  his  assertion, 
for  if  the  contention  were  granted  the 
average  cost  for  matter  paid  at  the 
pound  rate  would  be  shown  to  be  9.40 
cents  instead  of  9.23  cents,  as  estimated 
by  the  department  for  all  second  chiss 
mail,  while  the  revenue  from  pound  rate 
matter  would  be  about  one  cent  a  pound, 
as  against  1,143  cents  for  all  second  class 
mail.” 
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ADVERTISING. 


Southern  Editor  Discusses  Its  Educa¬ 
tional  Value. 

C.  I-omhardi,  vice  president  of  the 
('lalve'ton-nallas  News,  speaking  be¬ 
fore  tlic  Southern  district  of  the  .As¬ 
sociated  .Advertising  Clubs  of  .Amer¬ 
ica  at  Dallas  recently,  on  “.Advertising 
as  an  Educational  Institution,”  said 
in  i)art: 

‘'Chesterton,  who  is  a  very  promi¬ 
nent  I.otidon  journalist,  ami  ought  to 
know,  has  made  the  assertion  that  the 
real  function  of  a  ncwspaiter  is  not  t(j 
give  the  news,  but  to  suppress  the 
news.  He  says,  by  way  of  illustration, 
that  if  he  and  the  Prime  Minister  of 
Englattd  were  seen  marching  down 
Piccadilly  in  a  state  of  into.xication 
their  friends  would  rush  to  the  news- 
pajK'r  offices  to  keep  the  news  out. 
Put  I  may  say  without  contradiction 
that  the  real  information  contained  in 
a  newspaper,  or  a  magazine,  for  that 
matter,  is  not  to  be  looked  for  in  the 
news  columns,  nor  yet  in  the  editorial 
page,  but  in  the  advertisements.  To 
begin  with,  you  can  gather  more 
knowledge  of  human  nature  in  the 
classified  columns  than  in  volumes  of 
philosophy.  The  wants  of  people  are 
the  key  to  their  aspirations.  What 
they  offer  for  sale  is  an  indication  of 
their  solicitude  for  the  other  fellow. 
Comedies  and  tragedies,  wisdom  and 
foolishness  can  all  be  read  between 
the  lines  of  the  classified  columns. 

“.As  a  matter  of  fact,  all  or  nearly 
all  the  discoveries  and  inventions  in 
the  domain  of  science  that  are  of  any 
practical  use  to  humanity  are  made 
known  to  the  world  at  large  through 
the  advertising  columns  of  the  news¬ 
papers  and  magazines. 

“The  test  of  the  usefulness  of  any 
new  idea  is  its  application  to  the 
service  of  mankind  in  the  shape  of 
some  practical  contrivance  —  some¬ 
thing  that  adds  to  our  comfort  or  con¬ 
venience — and  the  moment  it  does 
that  it  has  got  to  be  made  known 
through  the  advertising  methods  of 
publicity,  and  thus  becomes  educa¬ 
tional  in  the  highest  degree.  It  marks 
the  progress  of  the  human  mind 
through  discovery  and  invention  and 
broadens  the  scope  of  civilization  in 
making  possible  a  higher  standard  of 
life. 

“I  know  a  young  man  who  when 
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tr.'ivcling  spends  most  of  hi.s  time  in 
tlic  train  hjoking  over  the  advertising 
pages  of  magazines  and  periodicals. 
He  is  an  engineer,  and  he  tells  me 
that  he  can  keep  better  posted  with 
new  ideas  in  his  profession  that  way 
than  any  other.  Imagine  a  day  or  a 
week  without  a  newspaper,  and  you 
would  be  entirely  lost  to  the  world. 
A'oii  would  not  know  what  train  to 
take  to  go  anywhere;  would  not  know 
where  to  look  for  a  room  to  sleep  at 
night;  would  not  know  where  to  buy 
a  lot  to  build  a  home  on,  or  where  to 
Imy  a  farm  or  what  automobile  to 
purchase;  what  bank  to  put  your 
money  in;  what  insurance  company 
to  write  your  policy;  what  school  or 
college  to  send  your  children  to,  and 
your  women  folks  would  miss  the  best 
bargains  that  our  leading  merchants 
have  to  offer. 

“Speaking  of  automobiles,  the  av¬ 
erage  reader  has  probably  learned 
more  specific  lessons  in  mechanics  by 
reading  the  specifications  in  the  ad¬ 
vertisement  of  each  make  of  auto¬ 
mobile  than  he  has  ever  learned  in  his 
life  before,  though  it  requires  more 
sense  than  I  possess  to  teel  the  dif¬ 
ference  between  one  make  and  any 
other  after  you  have  read  them, 
i  “.Advertising  stimulates  demand.  It 
;  suggests  new  wants,  new  standards  of 
life.  The  savage  ‘wants  but  little  here 
below,  nor  wants  that  little  long’ — 

I  only  till  another  savage  of  a  neigh- 
,  boring  tribe  drives  an  arrow  into  him 
'  and  takes  bis  scalp.  Civilized  man 
:  being  more  secure  in  his  tenancy  of 
the  earth,  looks  around  to  see  how 
many  things  lie  can  enjoy.  The  more 
he  does  that  the  more  he  becomes 
civilized.  Wants  awaken  desire.  De¬ 
sire  begets  ambition.  .Ambition  ex¬ 
pands  the  mind.  It  urges  a  man  to 
progress,  to  knowledge,  to  better  con¬ 
ditions.  These  are  the  steps  to  broader 
I  experience  and  wider  knowledge,  in 
I  other  words,  to  a  higher  civilization, 
i  All  the  colleges  and  universities  in 
I  the  world  can  do  no  more,  if,  indeed, 

;  they  can  accomplish  as  much. 

I  “.Advertising  has  become  an  art  as 
I  well  as  a  science.  .At  its  best  it  enlists 
the  best  literary  talents  and  demands 
’  a  knowledge  of  human  nature  and  a 
profound  insight  into  the  working  of 
I  the  mind  that  few,  if  any,  other  pro- 
I  fessions  insist  upon.  Among  profes- 
j  sional  ‘ad’  writers  are  to  be  found 
j  the  best  artists  in  verbal  expression 
I  and  the  most  practical  psychologists. 

“It  may  be  affirmed,  also,  that  ad- 
vertisements  of  the  best  type  to-day 
are  not  perversion  of  the  truth,  nor 
even  exaggerations.  On  the  contrary, 
the  better  class  of  advertisers,  and  the 
most  successful,  are  those  who  keep 
boastfulness  and  selfishness  in  the 
background,  and  who,  far  from  the 
loud  self-assertion  formerly  in  vogue, 
use  the  same  self-restraints  in  pre¬ 
senting  the  merit  of  their  wares  as 
gentlemen  do  in  their  intercourse  with 
other  gentlemen.  It  is  entirely  safe 
to  say  that  the  most  successful  ad¬ 
vertisers  nowadays  rather  understate 
than  overstate  the  merit  of  their  wares. 

“On  the  part  of  newspapers  and 
other  publications  a  higher  ethical 
standard  is  also  insisted  upon  in  the 
quality  of  advertising  they  will  ac¬ 
cept.  Decent  newspapers  no  longer 
‘  accept  indecent  advertisements  at  any 
price,  nor  fake  advertisements,  nor 
advertisements  of  dubious  honesty, 
when  known.  In  this  way  a  higher 
appreciation  of  legitimate  advertise¬ 
ments  is  cultivated;  both  the  adver- 
I  tiser  and  the  medium  through  which 
he  advertises  gain  in  power  and  influ¬ 
ence  with  the  public,  and  the  broad 
effect  is  distinctly  educational.” 


We  can^t  tell  you  the  whole  story  of  the 

LINOTYPE 

and  what  it  does  in  one  advertisement 
— yet  the  subjict  should  be  of  the  greatest 
possible  interest  to  you-  If  you  would 
like  to  know  more  about  it,  just  drop 
us  a  line  and  we  will  send  you  some 
printed  matter,  in  order  that  you  may 
investigate  the  entire  proposition  at  your  leisure. 

We  also  have  something  to  interest  you  about  the 
NUERNBERGER-RETTIG  TYPECASTER 
backed  and  sold  by  us.  Better  send  for  that,  too 


WRITE  NEAREST  AGENCY 


MERGENTHALER  LINOTYPE  COMPANY 


CHICAGO 


TRIBUNE  BUILDING,  NEW  YORK 
SAN  FRANCISCO  NEW  ORLEANS  TORONTO 


“THE  TRAMP.” 

Mr.  Punch  Suggests  a  Prospectus  for  | 
New  British  Paper.  | 

From  London  Punch.  i 

I  The  Tramp,  a  paper  for  all  those  inter-  i 
ested  in  ttie  road,  is  shortly  to  be  Issued.  | 
We  suggest  a  few  features.) 

SpoRTiNt;  CoiL'MN. — Ilow  to  deal  with" 
Bulldog  (special  Notes  on  Gins,  Traps  i 
and  Spring  Guns.  Short  story — “How  [ 
We  Burned  the  Hayrick.”  j 

Tr.wel  Bpre.vp.  conducted  by  ‘‘Weary 
Willie.”  Exhaustive  lists  of  Hedges  | 
Vacant  and  Wanted.  AVorkhouses  | 
recommended.  Black-list  of  prineh'al 
Prisons  and  Labour  Exchanges 
Politic  al. — Technical  articles  on  Free  ' 
Food,  the  Right  to  Shirk,  and  the  ! 
(Apen  Door.  | 

Thk  Housewife. — Cookery  column. ; 
Directions  for  making  Poached  Eggs, 
Boned  Turkey,  etc.  Chickens  and  all 
about  them. 

Lcx  al  .Advice. — Special  articles  of  ab¬ 
sorbing  interest  on  the  various  felo¬ 
nies.  Sleeping  out.  Lock-picking,  and 
Deportation  problems  dealt  with  by 
experts.  Brilliant  series  on  “The  Po¬ 
lice  Force”  by  “One  Who  Knows.” 

Competition. — Marathon  Race  for 
Tired  Tims.  Ticket-of-leave-number 
Guessing  Competition.  Watch-dog 
Trials.  Finger-print  contests. 


LETTERS. 

Fl  Pa.so,  Tex.,  Fell.  18,  1910. 
Dear  Mk.  Shale: 

J’lease  find  my  check  inclosed  to  pay 
for  the  privilege  of  reading  your  paper 
another  year — a  privilege,  by  the  way, 
for  which  I  have  to  hustle,  as  several 
other  newspaper  friends  enjoy  it  as 
nuicli  as  I.  Very  truly  yours, 

Georce  Saixt-.\mour. 


A  Unique  Ad.  j 

Charles  H.  Davenport,  the  paper  i 
manufacture  of  South  Hadley,  Mass.,  | 
whose  thirty-cight-ycar-old  son  has 
been  missing  since  February  10,  has  ; 
inserted  a  display  advertisement  in 
the  New  A'ork  Times  offering  $.StXI  for 
his  recovery-  dead  or  alive.  The  ad-  | 
vertisement  contains  a  picture  of  the  ! 
young  man  and  descriptionof  him.  j 


Washington,  D.  C.,  Feb.  14,  1910. 
Dear  AIr.  Shale: 

1  inclose  one  dollar  in  currency  to 
pay  for  The  Editor  and  Pcblisher  an¬ 
other  year. 

I  find  much  satisfaction  and  not  a  little 
profit  in  reading  it.  Verv  cordially, 

F.  J.  Dver, 

Xewspaiier  Correspondent. 

A  Splendid  Record. 

1  he  Terre  Haute  (Ind.)  Tribune  is 
making  constant  and  substantial  gains 
both  in  circulation  and  advertising.  .A 
total  of  5,051,88()  lines  of  advertising 
was  carried  during  the  year  1909. 
During  the  past  year  the  Tribune 
made  a  standing  offer  of  $5.00  in  gold 
to  any  person  who  could  find  the 
names  of  fifty  people  in  the  Terre 
Haute  city  directory  who  did  not  read 
the  Tribune.  On  Sunday,  February 
27,  the  Tribune  printed  one  hundred 
and  twenty-eight  pages,  carrying  five 
hundred  and  thirty  columns  of  paid 
advertising.  This  is  said  to  be  the 
largest  amount  of  advertising  ever  car¬ 
ried  in  a  single  issue  of  an  Indiana 
newspaper. 


The  Janesville  (la).  Banner  has  re¬ 
appeared 


Truth  About  the  Humorist. 

Til  the  course  of  a  London  law  case  one  of 
the  witnesses,  questioned  as-  to  a  certain 
speech  he  made  at  a  banquet,  admitted  that 
he  did  not  confine  himself  strictly  to  the  truth. 

“Rut/’  he  added,  “I  was  regarded  there  as 
a  humorist,  and  one  can’t  be  a  humorist  and 
always  speak  the  truth.” 


WHEN  YOU  BUY  YOUR  NEWS  INK 

from  us,  you  buy  an  Ink  that  is  watched  more 
carefully  than  an  infant.  That’s  why  we  have 
so  many  satisfied  purchasers  to-day. 

American  Ink  Co 


Office: 

12  DUANE  ST..  NEW  YORK 
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NEW  YORK,  SATURDAY,  MARCH  5,  1910. 

THE  SCARE  HEAD  PRIZE  FIGHT  news  value  of  prize  fights  and  are  the 
REPORT  ON  THE  FRONT  PAGE,  news  editors  to-day  all  right  Has 
American  journalism  has  moved  some  human  nature  changed  so  much? 
from  the  time  when  a  major  prize  j  -pjjj.  jrpjTOR  and  Publisher  believes 
fight  got  a  mention  a  stickful  next  jhat  the  average  evening  paper  is  ex¬ 
day  on  the  sporting  page,  or  oftcner  j  aggerating  the  news  value  of  prize 
in  the  “Column  of  Sports.”  That  time  ;  fights. 

was  not  much  farther  back  than  ^  L'lidoubtcdly  there  is  a  very  large 
twentj’-five  years  ago.  The  exceptions  ^  element  of  newspaper  readers  who  are 
were  such  big  news  events  as  the  ;  j-een  for  details  of  ring  battles.  We 
Heenan-Sayers  fight  and  the  Sullivan-  hnow  that  even  statesmen  like  Colonel 
Mitchell  battle  on  French  soil.  Roosevelt  are  interested  in  such  sport- 

One  of  the  most  notable  fist  fights  j,^g  contests.  Probably  the  average 
in  the  history  of  America  was  the  xnember  of  the  New  York  Stock  Ex¬ 
rough  and  tumble  battle  between  John  change  and  the  Chicago  Board  of 
Morrissey  and  Bill  Poole  in  New  \ork  ^  Xrade  reads  the  reports  of  such  fights 
in  1855.  Morrissey  was  the  champion  as  the  Nelson- Wolgast  affair, 
of  the  Irish-American  faction.  Poole  But  it  may  well  be  doubted  that  the 
was  the  militant  hero  of  the  Ameri-  average  citizen  likes  to  see  scare  head 
can”  or  “Know  Nothing  ’  party.  Mor-  reports  of  every  “near  championship” 
rissey  challenged  Poole  regularly  and  fight  flung  in  his  face  from  the  front 
the  news  of  the  challenge  went  like  page  of  his  favorite  evening  paper, 
wildfire  through  all  the  city.  Poole  ,  ^  normal,  red  blooded  man,  with 

named  the  battle  ground — the  dock  be-  j  common  sense  and  some  education,  is 
side  the  Hudson  River  at  the  foot  of  jq  wrapped  up  in  the  fighting 

what  is  now  \\  est  10th  street.  They  game  that  he  lacks  patience  to  turn  to 
fought  at  6  o  clock  in  the  morning  in  i  jjie  regular  sporting  page  for  the  re¬ 
sight  of  thousands  who  had  come  from  port.  He  knows  his  mother  and  wife 
all  parts  of  the  city — many  staying  up  daughter  are  not  interested.  They 
all  night  to  get  a  good  vantage  point.  even  be  disgusted  to  see  a  fight 

The  tops  of  houses  nearby  were  ^  report  in  the  place  of  news  honor, 
jammed  with  spectators.  Poole  won.  |  Good  taste  is  also  a  desirable  attri- 
The  event  had  a  big  dramatic  set-  !  jjute  ju  a  news  editor.  We  have  noted 
ting.  The  result  of  the  battle  was  told  |  ^ig^s  of  a  public  revolt  against  the 
in  story  and  song  throughout  the  prevailing  custom  of  front  page  news 
country—for  it  was  a  time  of  fierce  about  pugilists, 
political  feeling.  j 

Yet  the  newspapers,  on  the  day  after  PRONUNCIATION  OF  “CHANTI- 
the  battle,  “covered”  it  with  a  short  ,  CLER. 

routine  mention,  much  as  they  covered  i  When  a  Frenchman  is  in  doubt 
insignificant  police  court  trials!  A  about  the  spelling  or  pronunciation  of 
couple  of  the  New  York  dailies  did  a  word  he  turns  to  the  Academic.  The 
not  mention  it  at  all.  ,  French  Academic  decides  those  mat- 

Contrast  that  with  the  first  page  :  ters  as  our  Supreme  Court  at  Wash- 
scare  head  stories  of  the  Nelson-Wol-  i  ington  decides  questions  about  the 
gast  fight  last  week  which  were  j  Constitution. 

printed  all  over  the  country.  Were  j  In  America  we  have  only  the  dic- 
our  ancestors  all  wrong  about  the  tionaries  to  decide  for  us,  and  some¬ 


times  wc  do  not  accept  their  decisions. 

The  word  “chanticler,”  used  as  the 
i  title  of  Rostand’s  play,  which  the 
I  whole  world  seems  to  be  talking  about, 

I  furnishes  a  case. 

I  We  have  been  asked  by  a  number 
I  of  newspaper  men  for  the  correct  pro- 
I  nunciation  of  the  word.  The  Century, 

I  the  Standard  and  Webster’s  New  In- 
!  tcrnational  dictionaries  all  give  the 
I  pronunciation  as  we  would  spell 
I  “tchanticleer”  with  a  short  “a.”  We 
'  have  inquired  of  French  scholars  who 
;  lived  in  Paris  and  they  say  it  is  nearly 
'  “shonticlaire,”  with  the  big  accent  on 
:  the  first  syllable  and  the  shortest  pos¬ 
sible  articulation  of  the  “i”  for  the 
!  second  syllable. 

j  In  spite  of  the  dictionaries  we  pre- 
j  fer  to  pronounce  the  title  of  Rostand’s 
!  play  as  he  himself  pronounces  it. 
j  Of  course,  many  an  editor  who  for- 
I  merly  did  morning  chores  on  the  farm 
I  was  well  acquainted  with  the  shanghai 
i  “tchanticleer”  who  crowed  a  command 
i  for  sunrise,  and  no  Ohio  farmer’s  boy 
’  ever  asked  the  French  Academic  what 
to  call  a  rooster.  If  the  editor  who 
■  was  a  farmer’s  boy  insists  on  the  An- 
I  glicization,  he  has  the  dictionaries  to 
!  back  him. 

I  But  sometimes  a  real  rebellion 
I  breaks  out  against  the  oligarchy  of 
I  dictionary  makers.  There  is  the  word 
j  “chanty,”  a  sailor  song,  which  the 
'  three  dictionaries  above  named  pro- 
.  nounce  as  if  spelled  “tchanty.”  There 
'  probably  never  was  a  sailor  who  ever 
j  joined  in  “Blow  the  Men  Down”  or 
j  “Homeward  Bound”  who  didn’t  call 
I  them  “shanty  songs,”  and  the  old 
I  sailor  song  books  spelled  the  word 
j  “shanty,”  not  “chanty.”  The  English 
;  sailors  got  the  word  from  the  French 
and  stuck  to  the  French  pronuncation. 

So  we  cannot  decide  finally  whether 
^  it  is  “tchanticleer”  or  “shonticlaire.” 


Chicago  Press  Club  Elects  Officers. 

The  special  election  of  the  Chicago 
I  Newspaper  Club,  held  last  week,  re¬ 
sulted  in  the  election  of  Charles  N. 

!  Wheeler  of  the  Inter-Ocean  as  presi- 
'  dent  and  John  L.  Lawson  of  the  Rec¬ 
ord-Herald  and  Joseph  G.  Davis  of 
i  the  Tribune  as  directors.  The  elec- 
!  tion  aroused  much  interest  among  the 
i  members,  owing  to  the  fact  that  the 
incoming  officers  will  welcome  Presi- 
j  dent  Taft  when  he  visits  Chicago  on 
:  March  17.  During  Mr.  Taft’s  visit  to 
I  the  city  he  will  spend  part  of  the  day 
at  the  club’s  quarters  on  Clark  street. 

The  Astronomical  Beat. 

“And  who  will  ‘cover’  Halley’s  Comet?" 
asked  the  Lity  Kditor. 

**Aha!**  said  the  Head  Copyreadrr,  who  was 
a  Bit  of  a  Wag,  *‘the  star  reporter,  to  be  sure.** 
j  — Sew  York  hvtning  Mail. 

Wake  Up! 

1  We  want  our  correspondents  to  be  more 

{>romnt.  Otherwise  we  will  cut  them  from  our 
ist  for  good  and  look  for  others. — Anderson’ 
^  viile  ilnd.)  Four-County  Herald, 


March  S,  1910. 

THE  POSTER  NUISANCE. 


Massachusetts  Reformers  Appeal  to 
Aesthetic  Sense  of  Advertisers. 

I  The  New  York  Evening  Sun  last 
I  week  printed  the  following  editorial: 
j  Some  reformers  in  Boston  are  making 
a  strong  endeavor  to  check  the  abuses 
'  of  billboard  advertising.  Two  bills 
j  were  brought  up  at  the  State  House 
I  this  week  and  arguments  were  laid  bc- 
i  fore  the  Committee  on  Legal  Affairs 
j  for  extending  the  State’s  power  of 
police  regulation.  One  of  the  pfctition- 
,  ers  had  a  hundred  photographs  ready 
j  to  prove  that  the  posters  were  capable 
:  of  disliguring  a  prospect — a  somewhat 
!  superfluous  precaution,  we  should  think, 
j  He  declared,  however,  that  he  was  not 
I  111  any  maimer  opposed  to  the  billboard 
:  business,  understanding  very  well  that 
;  it  was  in  some  measure  unavoidable.  "If 
I  1  may  be  pardoned,”  he  said,  "for  para- 
i  phrasing  the  saying,  ’Commerce  follows 
j  the  flag,’  1  would  say :  ‘The  billboard 
j  nuisance  follows  improvements.’  ”  But 
his  complaint  was  that  the  nuisance  was 
j  carried  to  e.xcess.  We  quote  from  his 
'  speech  as  reported  in  the  Transcript: 

I  Nothing  is  sacred  to  the  billboard  men; 

if  that  was  not  so  we  would  not  be  here 
i  now.  Most  of  these  signs  are  of  no  value 
I  to  any  one  excepting  to  the  parlies  wlio 
I  put  them  up  or  get  an  income  front  them. 

1  liave  written  to  a  number  of  the  great- 
I  est  advertisers  in  this  country — men  who 
:  spend  from  $100,000  to  $1,000,000  annually 
’  in  advertising.  Most  of  the  replies  were 
j  to  tile  effect  that  some  of  these  adver- 
j  tisers  considered  tliat  signs  and  billboards 
I  were  not  essential  to  tlielr  business  suc- 
i  cess;  a  few  said  that  signs  outdoors  were 
;  helpful  and  some  others  declared  tliat 
I  signs  were  not  at  all  useful. 

I  A  landscape  gardener,  testifying  be- 
!  fore  the  same  committee,  said  “he  had 
i  talked  with  many  people  about  the  signs, 

■  and  that  he  found  that  they  allowed 
I  signs  to  go  up  only  b.'cause  of  the  in¬ 
come.’’  A  remarkable  discovery  I  So 

I  it  is  not,  after  all,  from  pure  love  of  art 
I  that  men  decorate  fences  and  walls  witli 
gigantic  colored  images  of  cigars  and 
'  stays  and  whiskey  bottles. 

As  long  as  these  wonderful  decora- 
;  tions  continue  to  be  useful  to  those  who 
I  put  them  up,  though  no  one  else  wants 
'  them,  we  can  hardly  hope  for  their  spon- 
I  taneous  disappearance.  Mr.  A.  W.  El- 
I  son's  plea  on  the  ground  of  commercial 
prudence  was  well  conceived : 

I  \Ve  take  Just  pride  in  Massachusetts  as 
I  a  summer  resort.  But  we  cannot  expect 
people  to  come  to  this  State  when  the 
I  drives  are  lined  with  objectionable  adver- 

■  tising  or  when  signs  are  constantly  ob- 
]  truding  themselves  upon  them  elsewhere. 

!  'fhat  is  not  what  people  come  to  Massa¬ 
chusetts  for. 

The  decorators  for  the  most  part  will 
continue  to  decorate  as  long  as  it  pays. 
It  may  be  well,  therefore,  to  convince 
others  that  as  far  as  they  are  con- 
cerne  it  does  not  pay.  The  aesthetic  in¬ 
stincts  of  the  advertisers  can  hardly  be 
depended  upon  to  outweigh  their  com¬ 
mercial  interests. 


The  Newsboy. 

The  newsboy — what  a  lad  he  is  for  working 
with  a  will,  and  bravely  putting  up  a  front 
when  everything  goes  ill,  and  dashing  in  with 
new  intent  to  keep  on  trying  still — the  newsboy. 

And  how  he  rises  with  the  dawn,  when 
dawns  are  gray  and  chill,  and  trembles  with  an 
eagerness  his  duties  to  fulfill,  and  how  his  cries, 
ere  you  arise,  come  piping  far  and  shrill — the 
newsboy. 

When  night  has  settled  o’er  the  earth  and 
by  your  fire  you  rest,  you  hear  him  calling, 
calling  still,  with  endless  zeal  and  zest;  he 
comes  and  goes  without  complaint,  and  does  hit 
level  best — the  newsboy. 

He  boards  the  car  with  elfish  leaps,  as 
narrows  gain  a  limb,  he  hopes  that  the  con¬ 
ductor  win  be  lenient  with  him;  he  drops  ott 
backward  from  the  step,  all  light  and  safe 
and  trim — the  newsboy. 

There  is  a  moral  in  his  ways  for  men  sedate 
to  read,  a  lesson  that  the  wisest  heads  may 
profitably  hold;  he  meets  unflinchingly  life's 
test,  where’er  his  ways  may  lead — tlie  newsboy. 

And  somewhere  in  the  father’s  heart  I 
think  a  corner  lies,  and  somewhere  there’s  a 
kindly  Judge  afar  off  in  the  skies,  for  that 
wee,  stalwart  citizen,  with  eager,  friendly  eyes 
— the  newsboy. — St.  Louit  Times, 


Refrigerated  Poetry, 

The  editor  looked  at  the  poet.  “Didn’t  you 
bring  me  these  verses  in  the  spring  of  iSoi?" 
be  asked. 

"I  did,”  replied  the  poet,  “and  jrou  told  me 
to  put  ’em  on  ice.  They’ve  been  in  cold  stor¬ 
age  ever  since.” — CUvtland  Plaiu-DeaUr. 
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PERSONAL 


William  Allen  White,  eilitor  of  the 
Ijiiporia  (Kan.)  Gazette,  lectured  at  1 
Columbia  University  Tuesday  on  "The 
Literature  of  Agitation.” 


r.  R.  Moore,  editor  of  the  Ana- 
nl0^a  (la.)  Journal,  who  is  spending 
some  time  in  California,  met  with  a 
serious  accident  while  bathing  in  the 
surf.  While  endeavoring  to  get  out 
of  the  way  of  a  large  wave  Mr.  Moore 
stepped  into  a  deep  hole  and  broke  a 
tendon  in  his  leg. 


Dr.  Tabian  Franklin,  editor  of  the 
r.aliimore  Xews,  spoke  on  “The  Johns 
Hopkins  Idea  in  Journalism”  at  the 
annual  dinner  of  the  Johns  Hopkins 
.\lumni  -\ssociation  in  Xew  York  last 
Tuc'day. 


O.  n.  Raker,  editor  of  the  Gause 
(Te.\.)  Guide,  was  married  recently  to 
Miss  Xora  Alexander,  of  Burnet, 
Tex. 


William  A.  Allen,  formerly  con¬ 
nected  with  the  editorial  staff  of  tlie 
.Albany  (X.  Y.)  Times-Union  and  also 
with  the  .Albany  Kvening  Journal,  has 
assumed  editorial  charge  of  the  Platts- 
burg  (X.  Y.)  Morning  I’ress. 


.Alexander  Dodds,  managing  editor 
of  the  Boston  Monitor,  was  in  Xew 
York  this  week. 


George  Wheeler  Ilinman,  editor  * 
and  publisher  of  the  Chicago  Inter- 
Ocean.  has  returned  home  from  a  trip 
through  the  East. 


Lyman  D.  Ileavenridge,  editor  and 
publisher  of  the  Spencer  (Ind.)  Owen 
County  Journal,  has  been  appointed 
postmaster  at  Spencer. 


E.  .A.  MeXabb.  managing  editor  of 
the  Montreal  (Can.)  Star,  was  a  vis-  ; 
itor  in  Xew  York  this  week.  | 


Paul  Block,  special  representative  of  j 
Xew  York,  attended  the  Pilgrim  Pub-  i 
licity  banquet  in  Boston  last  week.  I 


ENOCH  WOLBERG. 


Connected  with  the  Jewish  Daily 
News  for  Quarter  of  Century. 

AAdien  on  March  20  the  Xew  York 
Jewish  Daily  Xews  celebrates  its 
twenty-fifth  anniversary,  Enoch  AVol- 
berg  will  celebrate  the  twenty-fifth  , 
year  of  his  connection  with  the  paper, 
which  he  has  helped  develop  from  a 
small  sheet  to  its  present  size  and 
standing. 

Mr.  AVolberg's  relation  to  the  Jew¬ 
ish  Daily  Xews  is  unique,  as  he 
serves  it  in  the  dual  capacity  of  adver¬ 
tising  manager  and  supervisor  of  the 
subscription  department. 

To  show  their  appreciation  of  Mr. 
Wolberg’s  loyalty  and  zeal  on  behalf 
of  the  Xews  and  its  associate  publica¬ 
tion,  the  Jewish  Gazette,  the  publish-  [ 
ers  will  tender  him  a  banquet  in  which 
all  the  members  of  the  ediorial  and 
business  staffs  will  participate. 

Mr.  Wolberg’s  career  has  been  re¬ 
markable  and  his  success  is  evidence  ' 
of  what  can  be  accomplished  by  un¬ 
swerving  fidelity,  rigid  honesty  and 
singleness  of  purpose. 


Advertising  the  Worm. 

An  Atlanta  grocer  told  more  than  he 
iDeaDt  to  in  his  Christmas  adv^'rtisrmont : 

''.Vliph  s,  Oranges.  Imported  Nuts,  Fruit 
Take. 

".'Shop  Now  and  Avoid  the  Uush. 
■•Ileinember  the  Karly  TUrd  Oels  the 
\\orm!"  — Everybody’s.  I 


OBITUARY. 


William  II.  May,  a  veteran  news¬ 
paper  man  of  Xew  Haven,  Conn.,  died 
in  that  city  last  week  of  heart  disease. 
He  was  72  years  old  and  was  the  edi¬ 
tor  and  publisher  of  the  AVeekly  Star. 


John  .Anderson,  editor  of  the  Chi¬ 
cago  Skandinaven,  died  last  week  aged 
seventy-four.  He  was  born  in  Xorway 
in  18.16,  came  to  this  country  in  1845 
and  launched  the  Skandinaven  in  1866. 
He  had  already  attained  success  when 
the  Chicago  fire  swept  away  every¬ 
thing  he  owned  in  1871.  He  bought 
$500  worth  of  type  and  started  work 
again  and  built  up  a  newspaper  that 
was  said  to  be  one  of  the  most  widely 
read  Xorwegian  publications  in  the 
country.  Xews  of  the  Lutheran  Church 
always  forms  a  large  part  of  its  con¬ 
tents,  and  at  one  time,  when  there 
were  dissensions  in  the  sect,  feeling 
against  the  Skandinaven  was  bitter  in 
some  quarters.  Mr.  .Anderson  was 
active  in  Republican  politics. 


AVarren  C.  Plummer,  widely  known 
editor,  orator  and  former  legislator  of 
Pennsylvania,  died  at  the  Soldiers’ 
Home  in  Fairfield,  Me.,  last  week, 
aged  75.  He  was  born  in  Maine  and 
when  12  years  old  was  apprenticed  a 
compositor  in  the  office  of  the  Bangor 
Democrat.  He  was  later  editor  of  the 
.Aroostock  Pioneer.  He  served 
throughout  the  Civil  War,  and  at  its 
close  became  connected  with  the 
Cleveland  Plain  Dealer.  He  also  found¬ 
ed  and  edited  a  number  of  papers 
in  Pennsylvania.  For  more  than  22 
years  he  was  a  speaker  for  the  Repub¬ 
lican  national  committee,  assisting  in 
the  presidential  campaigns  of  1884, 
1888,  1892  and  1896.  Once  he  spoke 
from  the  platform  with  James  G. 
Blaine,  who  declared  him  to  be  the 
.greatest  extemporaneous  speaker  he 
had  ever  heard.  In  two  Xew  York 
campaigns  he  spoke  for  Seth  Low. 


George  LT.  Schroyer,  pioneer  printer 
of  Pennsylvania,  died  at  Lancaster  last 
week,  aged  92  years.  During  the 
course  of  his  career  he  managed  sev¬ 
eral  Pennsylvania  newspapers  and 
conducted  the  first  daily  paper  in  Lan¬ 
caster  in  1854. 


Mrs.  C.  .A.  R.  Devereux,  society  edi¬ 
tor  of  the  Cincinnati  Enquirer  for  the 
past  twenty-five  years  and  widow  of 
Gen.  .A.  F.  Devereux.  died  last  Satur¬ 
day.  She  was  a  native  of  Massachu¬ 
setts. 


Marvin  S.  Otis,  inventor  of  the  Otis 
pulp  machine,  which  is  used  by  the 
International  Paper  Company  for  the 
manufacture  of  paper  at  the  present 
time,  died  last  week  in  Rochester,  X. 
Y.  lie  was  ninety-two  years  old. 


John  Munroe  Reuck,  veteran  news¬ 
paper  man  and  at  one  time  editor  of 
the  Orange  (X.  J.)  Journal  and  for¬ 
merly  a  reporter  on  the  New  York 
Evening  Post,  died  suddenly  Tuesday 
of  heart  disease  at  his  home  in  New¬ 
ark,  N.  J.  He  was  seventy-three  years 
old. 


J.  Henton  Carter,  one  of  the  best 
known  newspaper  men  in  the  Middle 
West  in  Civil  War  times,  died  Tuesday 
in  Marietta,  Ohio.  He  was  eighty- 
seven  venrs  old.  He  had  written  sev¬ 
eral  books  imder  the  pen  name  of 
Commodore  Rollingpin. 


A  safe  in  the  office  of  the  Millvale 
(Pa.)  Xews  was  robbed  of  one  hun¬ 
dred  dollars  last  week. 


CLUBS  AND  ASSOCIATIONS. 


The  Rhode  Island  Press  Club  held 
its  annual  meeting  at  the  Crown  Hotel 
in  Providence  last  week.  .At  the  busi- 


SITUATIONS  WANTED 


Advtrlisemtnls  under  this  classification  will  cost 
One  Cent  Per  Word 


ness  meeting  the  following  officers 
were  elected:  President,  Albert  B. 
Lewis;  first  vice  president,  Charles 
Carroll;  second  vice  president,  Joseph 
Farrelly;  third  vice  president,  J.  B.  S. 
Brazeau;  recording  secretary,  Edward 
Sibley;  corresponding  secretary,  Bev¬ 
erly  Lake;  auditor,  E.  A.  Streeter; 
treasurer,  Thomas  Hammond;  mem¬ 
bership  committee,  F.  M.  Dimond,  AV. 
D.  Cross  and  e.x-Gov.  D.  Russell 
Brown. 


-A  temporary  organization  of  the 
Southwest  Texas  Press  Association 
was  formed  at  Sinton  recently.  J.  C. 
Russell,  editor  of  the  Sinton  Head¬ 
light,  was  chosen  temporary  chair¬ 
man,  and  Tsidor  Moritz,  editor  of  the 
Mercedes  Enterprise,  was  elected  tem¬ 
porary  secretary.  Those  eligible  to 
membership  are  owners  or  lessees  and 
active  editors  south  of  the  twenty- 
ninth  degree  of  latitude.  -A  meeting  is 
planned  for  Saturday,  June  18,  1910, 
to  be  held  in  Corpus  Christi,  to  fur¬ 
ther  the  details  of  the  organization. 
.Among  those  present  at  the  meeting 
were  J.  C.  Russell,  editor  of  the  Sin¬ 
ton  Headlight:  Roy  L.  Carter,  editor 
of  the  San  Patricio  County  Xews; 
James  1.  Turner,  editor  of  the  Kings¬ 
ville  Recorder;  1.  Moritz,  editor  of  the 
Mercedes  Enterprise. 


NEWSPAPER  PRESSMAN. 

Experienced  foreman  and  halftone  man. 
credentials  that  will  satisfy,  showine  past  and 
present  connections.  Age,  35;  settlea.  not  a 
roamer.  Know  how  to  hustle,  good  executive 
ability  and  organizer,  leetotaler;  permanent 
position  only.  Address  Presssman,  The  Editor 
AND  Publisher. 


POSITION  WANTED 

.\dvcrtising  man  of  practical  experience,  com¬ 
petent  to  plan  and  execute  ideas  tor  btisineSvS 
promotion.  Experienced  in  department  store 
advertising,  agency,  copy  work  or  handling  ad. 
copy  department  for  newspaper  Highest  refer¬ 
ences  Address,  “  B.  W.,*'  care  The  Editor  and 
Publisher. 


FOR  SALE 


WANTED:  A  LIVE  WIRE  MAN 

who  understands  l>oth  the  business  and  circnla 
tion  departments  of  newspaper  in  city  of  60,000 
State  experience  and  salary  in  first  letter.  No 
113  N  ,  Y.  M  C.  A  ,  Knoxville,  Tenn. 


DUPLEX  PRESS 

prints  4.  6,  01  S  pages,  rebuilt;  also  Duplex  4. 6.  S, 
10  or  12  page  press,  perfect  condition  tx>tb  hilly 
guaranteed  ;  immediate  deliveries,  must  sell  at 
once  to  make  room  for  larger  presses:  address 
at  once.  Manufactuter,  care  The  Editor  and 
Publisher. 


MISCELLANEOUS 

GENERAl,  NEW.S 

for  evening  pa()ers  Special  and  Chicago  news. 
YARD’S  NEWS  BI  REAV,  i66  Washington  St  , 
Chicago,  III 


Headquarter,  for 

TYPEWRITER  RIBBOKS 
TYPEWRITER  PAPER, CARBOR  PAPER 
FOR  ALL  USES 

We  manufacture  the  best  line  of 
TYPEWRITER  SUPPLIES 
on  the  market. 

The  S.  T.  Smith  Company 
11  Barclay  St.  New  York  City 
Tel.  &922  Barclay 

Please  send  for  oiir  Catalogue  and  sam¬ 
ples  of  Manifold.  Tyi>ewriler  I.inen  and 
Carlxm  PaiK-rs;  also  Price  Msta  of  same. 
DISCOUNTS  ON  APPLICATION. 


BUS.  OPPORTUNITIES 

ILF.IIF.NRICHS, LITCHFIELD,  Ill. 

Newspaper  properties  for  sale  in  every  State 
in  the  Union:  $350  to  $500,000.  State  your 
requirements  and  give  references. 


i  ADVERTISING  MEDAI 


CONNECTICUT. 


MERIDEN  MORNING  RECORD 

Old  established  newspaper,  delivering  more 
than  90  per  cent,  of  its  circulation  directly 
into  homes.  Only  two-cent  newspaper  in  city. 
Population  of  field  covered  exceeds  60,000. 


AMONG  THE  NEW  PATRONS  OF 
THE  SHOWALTER  ADVERTISING 
PROMOTION  SERVICE 

to  ho  enrolletl  during  February,  1910,  are 
these  enterprising  and  well-known  Ulaily 
newspapers — papers  of  the  highest  class: 

The  Cleveland  Plain  Dealer. 

The  Charleston  Evening  Post, 

The  Springfield  (Ill.)  News, 

The  Mitchell  (8.  D.)  Bepublican, 

The  Pittsburg  (Kas.)  Headlight, 

The  Milwaukee  Evening  Wisconsin, 

The  Wilkes-Barre  Times-Leader, 

The  Clarksburg  (W.  Va.)  Telegram, 

The  Newport  ^Ark.)  Independent, 

The  St.  Cloud  (Minn.)  Times. 

This  is  going  to  be  a  great  year  of  growth 
for  the  Sliowalter  Service,  and  for  the 
paiK*rs  that  use  It. 


ILLINOIS. 


CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday 
Newspaper  west  of  New  York,  and  the 
great  Home  medium  of  the  MiddleWest. 


NEW  YORK. 


THE  BUFF.ALO  EVENING  NEWS 

is  read  in  over  90%  of  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  disatished  adver¬ 
tisers.  Write  for  rates  and  sworn  circulation 
statement. 


W  D.  SHOWALTER.  15*  Naiua  Slrrai.  New  Vark 


WASHINGTON. 
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THE  ADVERTISING  WORLD 


pens  for  the  M.  C.  Reefer  Green  Moun 
tain  Distillery  Company,  same  city. 


TIPS  FOR  BUSINESS  MANAGERS 


The  following  publications  have  allowed  the  Association  of  American  Ad¬ 
vertisers  to  make  a  thorough  examination  of  their  circulation  records,  and 
have  received  certificates  showing  the  actual  circulation  of  their  publications: 


The  \V.  R.  McLain  Company,  riiil- 
adelphia.  is  asking  for  rates  on  six 
inches  thirty-nine  times  in  Southern 
papers. 


The  Gardener  Advertising  .Xgency. 
St.  Louis,  is  placing  orders  in  West¬ 
ern  papers  for  the  Sanitol  Chemical 
Laboratory  Company,  same  city. 


PENNSYLVANIA. 


ALABAMA. 


Wilcox  &  Coupe.  261  Broadway, 
Xew  York,  are  extending  the  advertis¬ 
ing  of  the  Onoto  Pen  Companj’,  same 
address. 


TIMES  . 

DAILY  DEMOCRAT. 

BULLETIN  . 

DISPATCH  . r. . . 

GERMAN  GAZETTE^ 

PRESS  . .TTT 

TIMES-LEADER  777 


. Chester 

. .  .Johnstown 
.Philadelphia 
. . .  .Pittsburg 
..Philadelphia 
. . .  .Pittsburg 
.Wilkes-Barrp 


William  H.  Dilg  .Agency,  Chicago, 
is  placing  lfl,(XX)-line  contracts  in 
Southern  papers  for  the  Sunny  Brook 
Distillery  Company,  Louisville,  Ky. 


Mobil. 


ARIZONA. 


Phoenix 


The  .Mien  .Advertising  Company, 
Marbridge  Building,  Xew  York,  is 
placing  orders  generally  for  the  ad¬ 
vertising  of  the  Lambert-Snyder  Vi¬ 
brator  Company. 


ARKANSAS. 


The  Blackman-Ross  Company,  10 
East  Thirty-third  street,  Xew  York, 
is  placing  orders  in  Southern  papers 
for  Lewis  .A.  Crossett,  Inc.,  Crossett 
Shoe,  Xorth  .Avington,  Mass. 


SOUTHWEST  AMERICAN 


.Fort  Smith 


TENNESSEE. 


CALIFORNIA. 


NEWS-SCIMITAR 
BANNER  . 


.Memphis 

.Nathvilli 


BULLETIN 

CALL  . 

EXAMINER 


San  Franciaco 
.San  Francisco 
.  Ban  Francisco 


The  Michelin  Tire  Company,  Mill- 
town,  X.  J.,  is  asking  for  rates. 


Walter  Harrison  &  Blaker,  41  Park 
Row,  Xew  York,  are  placing  orders  in 
Xew  York  State  papers  for  Francis 
H.  Leggett  &  Co.,  Premier  Products, 
128  I'ranklin  street,  Xew  York. 


RECORD  . 

CHRONICLE  . 

SEMI-WEEKLY  TRIBUNE 
TIMES-HERALD  . 


Fort  Worth 

. Houston 

. Waco 

. Waco 


FLORIDA. 


The  .1.  Walter  Thompson  Company. 
44  Fast  Twenty-third  street,  Xew 
York,  is  placing  orders  for  Street  & 
Stnith.  People’s  Ideal  Fiction. 


Jacksonville 


GEORGIA. 


WASHINGTON. 


Xelson  Chesman  &  Co.,  225  Fifth 
avenue,  Xew  York,  are  placing  orders 
in  the  larger  Sunday  papers  for  the 
Pathe  Freres  Red  Rooster  Moving 
Picture  Films,  41  West  Twenty-fiftli 
street,  Xew  York.  This  agency  is  also 
using  Sunday  papers  for  the  Roxroy 
Company,  London,  W.  C.,  England. 


THE  ATLANTA  JOURNAL 
CHRONICLE  .........  7777 

ENOUIRER-SUN  ...777777 
LEDGER  . ...T.77777 


. .  Atlanta 
.  Augusta 
Columbus 
Columbus 


MORNING  TRIBUNE 
TIMES  . 7  . . 


.Everett 

.Seattle 


The  Morse  International  .Agency,  19 
West  Thirty-fourth  street.  Xew  York, 
is  placing  three  and  one-half  inches 
twenty-six  limes  for  the  Rumford 
Chemical  AA'orks,  Rumford  Baking 
I’owder. 


WISCONSIN. 


EVENING  WISCONSIN 


.Milwaukee 


ILLINOIS. 


SKANDINAVEN 
HERALD  ..... 
JOURNAL  . 


Chicagt 
.  .Joliet 
..Peoria 


CANADA 


Haltz  &  Co.,  Walker's  Grape  Juice, 
165  Hudson  street,  Xew  A'ork,  it  is 
stated,  have  made  an  appropriation  of 
$26(l,tKX)  for  general  publicity. 


Dauchy  &  Co.,  9  Murray  street,  Xew 
A’ork,  are  placing  2,407-line  orders  in 
Xew  A’ork  .State  papers  for  the  Toilette 
Company,  Xutreo,  2  Rector  street. 
Xew  A’ork. 


BRITISH  COLUMBIA. 


INDIANA. 


WORLD 


.Vancouver 


THE  AVE  MARIA 


.Notre  Dame 


ONTARIO. 


IOWA. 


.London 


H.  AA’.  Kaslor  &  Sons,  St.  Louis, are 
placing  .5,(XK1  lines  in  Pacific  Coast  pa¬ 
pers  for  Elicit  Kemball  Shoe  Com¬ 
pany,  This  agency  is  also  placing  or¬ 
ders  in  Southern  weeklies  for  the  Im¬ 
perial  Distilling  Company.  Southern 
and  Southwestern  papers  are  receiving 
orders  for  7.(KW  lines  for  the  James 
Sanitarium  Company. 


EVENING  GAZETTE . 

CAPITAL  . 

REGISTER  AND  LEADER 
THE  TIMES- JOURNAL  ... 


.  .Burlington 
.Det  Moines 
.Des  Moines 
. .  . .  Dubuque 


QUEBEC. 


The  Gunblach  .-Advertising  .Agency. 
Chicago,  is  making  contracts  in  the 
Southwest,  AA’est  and  Pacific  Coast 
papers  for  the  Dr.  Denison  Drug  Com¬ 
pany,  D.  D.  D.,  Chicago. 


.Montreal 


KANSAS. 


JOURNAL  DO  COMHERCIO 

OF  RIO  DE  JANEIRO,  BRAZIL 

A  leading  daily  paper  read  by  all  pur- 
chaaing  classea.  Ita  circulation  covera  an 
area  with  60%  of  the  population  of  South 
America, 

VASCO  AIKEU.  RepraacBtAtiv* 

Tribune  Building  •  New  York 


GLOBE  . 
GAZETTE 
CAPITAL 


. . .  Atchison 
Hutchinson 
. Topeka 


Lord  &  Thomas,  Chicago,  are  plac¬ 
ing  twenty-four  lines  seventy-eight 
times  for  the  Canadian  Pacific  Rail¬ 
way  Company. 


The  Alorse  .Agency,  35  Milwaukee 
avenue,  AA’est  Detroit,  Mich.,  is  plac¬ 
ing  10,(X)t)-line  orders  for  the  Herpi- 
cide  Companv,  Hcrpicide,  Detroit, 
.Mich. 


KENTUCKY. 


Louisville 

Louisville 


COURIER-JOURNAL 
TIMES  . 


The  E.  P.  Remington  .-Agency,  Pitts¬ 
burg,  is  placing  orders  in  Pacific  Coast 
papers  for  the  Jantha  Plantation  Com¬ 
pany,  same  city. 


LOUISIANA. 


NEW  BEDFORD  TIMES 

The  pa|>cr  that  has  made  New  B^nlfonl, 
Maas.,  the  faateat  growiug  city 
ill  the  world. 

Average  to  Dec.  1 

Eveniag.  7,296  Sanday,  13,850 

ALFRED  B.  LUKENS  Tribune  Bldg. 
New  York  Repreaentative  New  York 
FRANK  W.  HENKELL  Tribuno  Bldg. 
Western  Representative  Chicago 


.New  Orleans 
.New  Orleani 
New  Orleans 


ITEM  . 

STATES  . 

TIMES  DEMOCRAT 


Lord  &  Thomas,  Chocago,  are  plac¬ 
ing  2,0(10-inch  contracts  in  AA’estcrn 
papers  for  the  AV’ashburn-Crosby  Com¬ 
pany,  Minneapolis,  Minn. 


11.  Sumner  Sternberg,  12  AA’cst 
Thirty-second  street,  Xew  A’ork,  is 
placing  orders  for  A.  B.  Kirsch- 
baiim  &  Co.,  Kirschbaum  Clothes. 
Philadelphia. 


MICHIGAN. 


PATRIOT  (Dec.  D.  10,789 — S.  11,814) .  Jackson 


E.  Burnham,  Chicago,  is  placing 
10,()(X)-line  contracts  in  Southern  pa¬ 
pers  direct. 


MINNESOTA. 


The  J.  AA’alter  Thompson  Company. 
44  East  Twenty-third  street,  Xew 
A’ork,  is  placing  orders  in  Xew  Eng¬ 
land  papers  for  the  Dart  Cereal  Com¬ 
pany,  Dart’s  Pulverized  Peas  and 
Beans,  Flemingtoii,  X.  J. 


TRIBUNE  (Morning  and  Evening) .  .Minneapolis 


Charles  IL  Fuller  Company,  Chi¬ 
cago,  is  placing  new  contracts  for 
5,(100  lines  in  Southern  papers  for  AV. 
L.  Dodge. 


MISSOURI. 


Anderson  (S.C.)  Mail 


.Joplin 


DAILY  AND  SUNDAY  GLOBE 


You  can  cover  the  beet  field  in  South 
Carolina  at  the  lowest  cost  by  using  The 
Daily  Mail.  No  general  advertiser  can  af* 
ford  to  overlook  this  field. 

MacQuoid-Alcorn  Special  Agency 

Tribune  Building,  N.  Y. 

Boice  Building,  Chicago 


MONTANA. 


Butte 


The  Horn-Baker  .Advertising  .-Agency 
Kansas  City,  Mo.,  is  placing  new  con¬ 
tracts  for  5,(X10  lines  in  Southern  pa 


MINER 


The  Volkman  .Adverti.sing  .Agency, 
5  Beckman  street,  Xew  A’ork,  is  plac¬ 
ing  orders  generally  for  the  .Alvinc 
Laboratories.  Goat  I.ymph  Tablets, 
122  East  Twenty-fifth  street. 


NEBRASKA. 


FREIE  PRE88E  (xver.  circ.  142.440) .  Lincoln 


NEW  JERSEY. 


THE 

New  Orleans 
Item 


The  Asbury  Park  Press 

is  a  live  newspaper  in  a  lire  town.  Its 
r*  nders  are  a  iiKUiey  making,  money  s|M‘nd- 
iiig  class.  If  you  want  tliidr  trade  the 
Press  is  your  best  medium. 

J.  LYLB  KINMONTH.  Publisher 

ASBURY  PARK,  N.  J. 


Atbury  Park 

. Elicabeth 

. Elizabeth 

. Plainfield 


PRESS  . 

JOURNAL  . 

TIMES  . 

COURIER-NEWS 


The  AA’yekoff  Advertising  .Agency, 
14  Ellicott  street.  Buffalo,  is  placing 
orders  in  Sunday  papers  for  AA’illiams, 
Clark  &  Co.,  La  France  Shoes,  Lynn, 
Mass. 


NEW  YORK. 


Largest  Total  Circulation 
by  Thousands 

Greater  CITY  Circulation  Than 
Any  Two  COMBINED 

SMITH  &  BUDD 

Foreign  Ad  vert  isl  tig  Repr<‘s<.‘ut  a  1 1  vn 
Brunswick  Bldg  3d  Nat.  Bank  Bldg  Tribune  Bldg 
New  York  St.  Ia>ula  Chicago 


BUFFALO  EVENING  NEWS . 

LESLIE  S  WEEKLY  (Cir.  225,000) 

PARIS  MODES  . 

RECORD  . 


No  newspaper  covers  its  field  so  completely  as  does 

The  Audusta  Chronicle 

**  The  South's  Oldest  Newspaper  ** 

ATOUSTA.  OA. 

44,310  lines  advertising  gain  for  January,  iqio, 
over  aaine  months  of  1009.  and  gaining  evepr 
day.  ^  Most  everybody  that’s  anytmy  in 
Augusta  and  territory  reads  Tkr  Chronitlt^ 
They  know.  C.  B.  Hahson,  Adv.  Mgr. 

S.  C.  BECKWITH  SPECIAL  AGENCY 
New  York _ Chicado _ Kansas  City 


American  Home  Monthly 

A  Household  Magazine 

Distribution  statement  of  our  100,000 
oopipK,  giiarant4H‘d  monthly,  s«‘iit  ou  rc 
quest,  or  at  rate,  40  cents  a  line. 

HENRY  RIDDER,  Publisher 

27  Spruce  Street,  New  York. 


NORTH  CAROLINA. 


NEWS  (Av.  oir.  mo.  of  Aug.,  7,609) .  .Charlotte 


OKLAHOMA. 


.Oklahoma  City 


OKLAHOMAN 
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ADDITIONAL  AD  TIPS. 


Lord  &  Thomas,  New  York,  are 
placing  20,000-line  contracts  in  Pacific  | 
Coast  papers  for  the  Esberg-Gunst  I 
Company,  Van  Dyck  Cigars,  126  Fifth  | 
avenue.  New  York.  This  agency  is 
also  placing  orders  in  New  Jersey  pa-  ; 
pers  for  201  lines  for  six  months  for  ^ 
the  Malto  Drau  Company,  67  Bruen  ^ 
street,  Newark,  N.  J.  < 

The  Federal  Advertising  Agency, ' 
West  Thirty-ninth  street.  New  York,  j 
is  placing  3,000  lines  in  Pacific  Coast ; 
papers  for  the  Manufacturers’  Outlet ' 
Company,  89  Chambers  street.  New 
York.  ; 


The  Pomeroy  Advertising  Agency,  | 
225  Fifth  avenue.  New  York,  is  plac- ' 
ing  10,000-line  contracts  in  Western 
papers  for  the  Warner  Bros.  Company. 
Warner’s  Rustproof  Corsets,  Bridge¬ 
port,  Conn.  I 

-  I 

N.  W.  Ayer  &  Son,  300  Chestnut  i 
street,  Philadelphia,  are  placing  orders 
in  Southern  weeklies  for  the  Western  | 
Electric  Company,  462  West  street. 
New  York.  This  agency  is  also  ask-  | 
ing  rates  in  Southern  papers  on  five 
inches  156  times.  I 


ADVERTISING  NOTES.  } 

C.  I.  Putnam,  Eastern  manager  of  | 
the  Payne  &  Young’s  Special  Agency, 
is  in  Chicago  this  week  in  the  inter-  j 
est  of  that  concern.  | 


E.  A.  Berdan,  direct  representative  ' 
of  the  Cincinnati  Times-Star,  Bruns-  [ 
wick  Building,  New  York,  is  on  a  i 
Western  trip  in  the  interest  of  that ' 
paper.  I 


Payne  &  Young,  New  York  and  Chi¬ 
cago,  have  been  appointed  Eastern 
representatives  of  the  Fort  Wayne 
(Ind.)  Journal-Gazette. 


Charles  J.  Miller,  of  the  N.  M.  Shef¬ 
field  Special  Agency,  New  York  office, ; 
is  in  New  England  in  the  interest  of  ! 
the  papers  represented  by  that  agency. , 


G.  W.  Santee  has  resigned  as  man¬ 
ager  of  the  newspaper  advertising  de¬ 
partment  of  the  Chattanooga  Medicine 
Company,  to  become  office  manager 
of  the  Nelson  Chesman  &  Co.  Adver-  , 
tising  Agency  of  Montgomery,  Ala. 


Nichols-Finn  Advertising  Agency. 

The  Nichols-Finn  Advertising  Com- 1 
pany,  Chicago,  is  placing  10,(XX)-line  j 
contracts  with  all  Chicago  newspa- ; 
pers,  including  foreign  language  dai- 1 
lies  and  weeklies,  for  the  United : 
States  Manufacturers  and  Merchants’  | 
Association,  which  is  opposing  the  ef-  i 
forts  of  the  Anti-Saloon  League  to ! 
make  Chicago  a  “dry”  city.  The  cam- 1 
paign  will  be  extended  to  fourteen 
other  cities  in  the  States  which  are  j 
in  the  throes  of  a  prohibition  fight.  I 
It  is  intended  ultimately  to  use  large  | 
newspaper  space  in  every  section  of  | 
the  country  similarly  affected.  Half  ! 
pages  in  magazines  are  being  used  j 
for  the  Thor  Motorcycle  Company  of  | 
the  same  city.  Quarter  pages  in  na¬ 
tional  magazines  and  weeklies  will  be  j 
used  by  the  Nichols-Finn  Advertising 
Company  in  the  interests  of  S.  W. 
Straus  &  Co.,  investment  brokers.  The 
April  list  for  the  Hartman  Furniture 
and  Carpet  Company  is  more  exten¬ 
sive  than  ever  before.  Two  hundred 
newspapers  will  be  used,  in  addition  ! 
to  a  large  number  of  magazines  and  | 
mail  order  journals.  j 


A  NEWSPAPER  LABORATORY. 

Students  of  Journalism  Furnished 
with  Models  for  Reference. 

A  newspaper  laboratory  is  one  of 
the  new  features  of  the  course  in  jour¬ 
nalism  at  the  University  of  Wisconsin 
this  year.  It  is  equipped  with  seven 
standard  typewriters  with  desks,  on 
which  the  students  are  required  to 
write  their  stories. 

To  furnish  models  for  their  work, 
several  thousands  of  well-written  news 
stories  of  all  types  have  been  mounted  ' 
and  classified  in  a  laige  filing  case. 
Magazine  and  special  feature  articles 
taken  from  newspapers  and  other  peri-  ; 
odicals  have  also  been  provided  to  i 
furnish  students  good  examples  ot  this 
kind  of  material. 

Files  of  the  New  York  papers,  the 
Milwaukee  and  other  Wisconsin  dai¬ 
lies,  and  representative  weeklies  of  ■ 
the  State,  are  preserved  for  daily  ref-  ■ 
erence  and  use  by  the  students  in 
newspaper  work.  i 

Reference  books,  descriptive  matter  ' 
and  illustrations  of  typesetting  and  | 
typecasting  machines,  printing  presses  , 
and  stereotyping  outfits  also  form  a  j 
part  of  the  laboratory  equipment.  i 

A  “morgue”  with  obituaries,  cuts  | 
and  matrices  of  well  known  people  ' 
shows  the  students  how  such  matter 
can  be  preserved  for  use  on  short  j 
notice.  1 


WASHINGTON  AD  LEAGUE. 


Enthusiastic  Meeting  Held  at  Hotel 
Raleigh  Last  Tuesday. 

A  lot  of  enthusiasm  was  manifested  ' 
at  the  special  luncheon  meeting  of  the  ; 
Advertising  League  of  Washington,  j 
D.  C.,  at  Hotel  Raleigh  Tuesday,  I 
March  1.  Mr.  Isaac  Gans,  first  vice 
president,  presided,  owing  to  the  ill- 1 
ness  of  President  John  E.  Shoemaker.  ’ 

Mr.  Gans  gave  an  outline  of  the  - 
plan  of  the  work  intended  for  the  sea¬ 
son’s  program,  which  includes  regular 
meetings  every  second  and  fourth 
Tuesday  ai  !  o’.;iock  at  Hotel  Raleigh, 
at  which  prominent  advertising  and 
business  men  interested  in  all  lines  of 
advertising  will  be  invited  to  address  \ 
the  members  on  live  advertising  sub- ! 
jects.  Among  those  called  upon  to  ; 
make  short  responses  were:  Messrs.  ‘ 
J.  Whit  Herron,  of  the  Evening  Star; 
Paul  C.  Patterson,  of  the  Times; 
Harry  Stiles,  Chamber  of  Commerce; 
Roe  Fulkerson,  P.  J.  Haltigan,  George  ; 
C.  Lewis  and  Byron  W.  Orr.  I 

About  forty  members  and  guests ! 
were  present,  and  Secretary  Hoffman  | 
reported  some  thirty  new  members  i 
added  to  the  roster  of  the  league.  The  ! 
next  regular  meeting  will  be  held 
Tuesday,  March  8,  at  Hotel  Raleigh. 


Oppenheim.  Cecil  E.  Elliot,  for  the 
last  two  years  city  editor  of  the  Ban¬ 
ner,  has  been  placed  in  charge. 


To  Keep  in  Touch  with 

BRITISH  TRADE 

Subscribe  to  and  Advertise  in 

Cbc 

Stationer 

FIFTIETH  YEAR  OF  ISSUE 

Published  ^  Annum 

Monthly  A  >  eOvJ  Post  Pwe 


Advertisement  Rates  and  Specimen 
Copy  Sent  on  Application 


160a  FLEET  ST.,  LONDON,  ENGLAND 


MANHATTAN 
PHOTO- 
ENGRAVING  C9 


Botfidd  Engraving  Co. 

29  S.  7th  Street,  Philadelphia,  Pa. 

Always  on  Time 

DEEP  ETCHED  CITS  ON 
ZINC  OR  COPPER 


Best  Work  at  Lowest  Price 

Let  us  estimate  on  your  next  order. 
Once  a  customer  always  a  customer. 


THE  LOVEJOY  CO.  Established  1853  ; 
ELECTROTYPERS 

and  Manufacturers  of  Electrotype  Machinery 
444-446  Pearl  Street  New  York 


THE  BRITISH  AND  COLONIAL  PRINTER 
AND  STATIONER 


Established  1878.  Every  Thursday. 
W.  JOHN  STONHILL  &  CO.,  58  Shoe  Lane. 
London,  E.  C. 


A  WEEKLY  JOURNAL  of  Home.  Colonial 
and  Foreign  Printing,  Engraving,  Stationery 
and  Bookmaking  Trades*  Intelligence,  Me¬ 
chanical  and  other  Inventions  lllustrsted. 
Novelties  In  Stationery,  Books  and  Book 
Manufacturer  Patents,  Gazette  and  Finan¬ 
cial  Trade  News. 


Annual  Subscription  (52  Issues),  post  free, 
$3.00. 


The  Leading  Paper  in  the  United  King¬ 
dom  for  the  Printing,  Engraving,  Stationery 
and  Allied  Trades. 


SOME  TRADE  OPINIONS. 

“A  representative  printers’  paper.” — In¬ 
land  Type  Foundry,  St.  Ix)uls,  Mo. 

‘•We  do  not  doubt  but  that  the  P.  and  S. 
Is  a  good  printers*  Journal  wherein  to  ad¬ 
vertise  our  machinery.** — Paul  Sbnieden- 
wend  A  Co.,  Chicago. 

*‘\'ery  popular  publication.”— Challenge 
Machinery  Company,  Chicago. 

“The  leading  journal  in  England,  so  far 
as  ty{)ographical  matters  are  concerned.”— 
Mc.Millan  Machine  Company,  llion,  N.  Y. 

“We  assure  you  we  appreciate  your  pub¬ 
lication.” — Chandler-Price  Company,  Cleve¬ 
land.  0. 

“We  have  long  understood  that  B.  and 
C.  P.  and  S.  to  be  the  leader  of  its  class 
In  the  kingdom.” — Conger  Engraving  Plate 
Company,  Linneus,  Mo. 

American  firms  contemplating  opening  np 
foreign  trade  should  place  their  announce¬ 
ments  in  this  paper. 

Rates  on  application  to  ALBERT  O-DON- 
OGHUE,  634  W.  125th  St.,  New  York. 

Send  for  sample  copy. 


Alert. 

Masterful. 

Independent 


" .Shertorit.^^^ 
Holme*  never  cot 
to  the  bottom  of  hit  purcirt 
vwkh  moK  uoemne  •coincy  than  ()m  ^ 

The  American  Printer 


Oswald  Publishing  Qo. 

L  JIOtyHanK*  ' 
NewYerk 


TAKE  IT  TO 


ION  TINE  ALLTHEITOI 


OWERSITO  ENGRAVING  C0> 

I  154  Nassau  StNX  TeL  4200-4  BMkmaa 


CHANGES  IN  INTEREST. 


D.  A.  Mayer  has  disposed  of  the  Elk 
City  (Kan.)  Beckham  County  News  to 
J.  A.  Bowen  of  Humanville,  Mo. 


A.  T.  Burrows,  editor  of  the  Ur- 
banan  (Ill )  Courier  and  owner  of  the 
Afton  (la.)  Enterprise,  has  sold  the 
latter  paper,  the  change  to  take  effect 
April  1.  The  names  of  the  purchasers 
have  not  been  made  public. 


THE  PUBLISHERS  METAL  CO. 

134  Metropolitan  Ave.,  Brooklyn 

Adopt  our  system  and  save  2oy^  on  your  metal  bill 

We  have  demonstrated  after  a  year's  experience  with  our  system  of  making  metals  that 
we  can  save  at  least  ao  per  cent,  on  the  metal  bill  of  any  metropolitan  daily 
All  we  ask  is  a  trial. 

FACTORY,  134  METROPOLITAN  AVE.,  BROOKLYN 


Hygrade  Autoplate.  .Senior  or  Junior.  Stereotype,  Combination  or  Linotype  Metals 


The  Worthington  (S.  D.)  Enterprise 
has  been  purchased  by  William  F. 
Berens,  who  assumed  possession  on 
March  1. 


M.  H.  Ormsby  has  purchased  the 
Bluffton  (Ind.)  Banner  from  George 
L.  Sunders,  W.  H.  Eichorn  and  A1 


Send  To-day  for  the  List  of  Users  of 

**  The  Kohler  System  ** 

We  have  put  in  one  million  five  hundred  thousand 
dollars  worth  of  machinery  for  the  electrical  con¬ 
trol  of  printing  presses. 

KOHLER  BROS.,  277  Dearbora  Street,  CHICAOO 
LONDON:  NEW  YORK: 

56  Ludgatc  Hill,  E.C.  No.  1  Madison  Avenue 
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Always 

A  3  Cent  Paper 
Btit  Now 
Sold  for 
1  Cent 


Febrtiary  was  a 
dull  month,  BUT- 


THE  NEW  YORK  TRIBUNE 

FEBRUARY  advertising  GAIN  was  18%  % 

Gain  in  REAL  ESTATE  Advertising,  160% 

Gain  in  DRY  GOODS  Advertising,  20%  % 

Gain  in  PUBLISHERS’  Advertising,  159% 

THE  NEW  YORK  TRIBUNE  is  read  by  people  who  BUT 


BOSTON. 


Pilgrim  Publicity  Association  and 
Chamber  of  Commerce  Join  Hands 

to  Boom  New  England  —  Hear 
Noted  Advertising  Men  at  Joint 
Dinner  —  “Publicity”  the 
Slogan  Adopted. 

The  joint  dinner  of  the  Pilgrim 
Publicity  Association  of  Boston  and 
the  Chamber  of  Commerce,  held  at  the 
Hotel  Somerset  last  Friday  evening, 
was  one  of  the  most  notable  gather¬ 
ings  ever  held  in  Xew  England.  The 
object  of  the  dinner  was  to  instil  into 
the  minds  of  the  busines  men  of  New 
England  the  value  of  publicity  as  a 
factor  in  building  up  a  community. 

The  diners  were  called  to  order  by 
Bernard  Rothwell,  president  of  the 
Chamber  of  Commerce,  who  intro¬ 
duced  John  H.  Fahey  of  the  Boston 
Traveler  as  toastmaster  for  the  eve¬ 
ning.  The  speakers  included  George 
W.  Coleman,  president  of  the  Pilgrim 
Publicity  .Association  and  publisher  of 
the  Christian  Endeavor  World;  Will¬ 
iam  C.  Freeman,  advertising  manager 
of  the  New  York  Evening  Mail;  Lorin 
F.  Deland,  the  advertising  expert,  and 
E.  J.  Ridgeway,  publisher  of  Every¬ 
body’s  Magazine  and  the  Butterick 
Trio. 

George  W.  Coleman,  president  of 
the  Pilgrim  Publicity  .Association, 
spoke  on  “Building  the  New  Spirit.” 
He  said,  in  part: 

"If  we  were  to  give  this  new  spirit 
a  metaphysical  analysis,  we  would  find 
it  composed  of  two  parts,  the  scientific 
method  and  the  democratic  ideal.  It 
is  the  marriage  of  these  two  in  the 
house  of  business  that  has  given  us 


I  this  new  spirit  with  its  wonderful 
1  transforming  power. 

^  “Publicity,  the  thing  for  which  the 
Pilgrim  Publicity  .Association  stands, 
(gives  wings  to  this  new  spirit,  carrying 
j  it  to  millions  everywhere  in  a  day  if 
need  be.  Talk  about  the  seven-league 
j  boots  in  the  fairy  story  of  our  child- 
I  hood  days!  That  dream  of  the  imagi- 
i  nation  is  not  a  circumstance  literally 
,  to  the  facts  of  to-day.  There  is  no 
medium  of  travel  or  communication 
j  that  publicity  does  not  use.  Its  only 
j  limitation  lies  in  the  power  of  the  man 
j  or  men  whose  message  is  to  be  given 
;  to  the  world.” 

Erman  J.  Ridgeway,  publisher  of 
'  Everybody’s  Magazine,  spoke  on  “Mer- 
i  chandizing  by  Wireless.”  He  said,  in 
part: 

“Do  you  dream  enough?  .Are  you 
alive  to  one  of  the  greatest  human 
powers  in  the  world  to-day?  .A  power 
conceived  in  dreams  and  born  in 
thought?  .A  power  as  potent  in  the 
realm  of  mind  as  electricity  is  potent 
in  the  realm  of  matter.  The  power  of 
publicity. 

“.Advertising  is  faith.  The  substance 
!  of  things  hoped  for.  Conservatism 
never  moved  any  mountains.  Adver¬ 
tising  is  bread  upon  the  -waters.  Pollen 
upon  the  prairies.  Fertilizer  upon 
waste  places.  .Advertising  is  mercha”- ' 
dising  by  wireless;  the  winged  s;. 

'  man,  tireless,  sleepless,  silver-tongi. 

;  hail  fellow  in  office,  kitchen 
'  library,  suggesting  comforts  and 
I  cessities  before  the  need  is  born, 

I  creating  new  markets,  building  new 
I  factories,  selling  the  surplus. 

[  “.Advertising  makes  for  better  fur¬ 
nished  homes,  better  dressed  people, 
better  food,  more  health,  greater  com- 
1  fort,  bigger  life,  and,  incidentally,  ad- 


j  vertising  makes  the  advertiser  a  big- 
;  ger,  broader  man,  a  national  figure.” 

I  W.  C.  Freeman,  advertising  man¬ 
ager  of  the  New  York  Evening  Mail, 
!  spoke  on  “Stirring  Up  Enthusiasm  at 
j  Home.”  He  said,  in  part; 

!  “It  seems  to  me  that  it  is  a  good 
I  thing  to  stand  well  in  your  own  fam- 
[  ily — it  gives  you  confidence  and  cour¬ 
age. 

“I  should  sa3'  it  would  be  an  equally 
good  thing  for  all  New  England  to 
talk  it  over  with  the  wives  and  daugh¬ 
ters.  There  should  be  a  family  coun- 
I  cil  about  the  development  of  New 
,  England. 

!  “The  first  thing  to  do  is  to  pull 
together — every  New  England  man 
and  woman  and  boy-  and  girl  should 
be  taught  all  about  New  England. 

“How  can  they  be  taught?  By  your 
home  newspapers. 

“Don’t  ask  your  newspaper  publish¬ 
ers  to  do  the  educating  for  nothing — 
pay  for  it! 

“Enthuse  your  own  people — get 
them  aroused  over  New  England’s 
greatness — let  them  know  all  about 
every  manufactured  product  —  get 
them  interested  in  every  new  enter¬ 
prise. 

“The  way  to  do  it  to  publish  the 
information  in  straightforward  adver¬ 
tising  in  d'l’ly  newspapers. 

bas  less  interests  of  New  Eng- 
i^ild  pool  their  issues  and  buy 
(space  every  day  in  every 
.y  'iiew'spaper  in  New  England. 

ever  mind  the  cost — pay  it! 

“Pride  in  one’s  community  is  the 
biggest  asset  that  community  can  pos¬ 
sibly  have! 

i  "Advertising  your  own  greatness  in 
I  your  home  newspapers  will  make  you 
realize  more  fully  your  own  greatness. 

I  "Every  business  in  New  England 


j  can  be  profitably  advertised  in  your 
j  home  new'spapers,  and  don’t  you  for- 
I  get  it!  I  know'  something  about  New 
I  England,  and  I  am  glad  I  do.  I  have 
j  learned  a  lot  by  coming  in  contact 
with  New  Englanders.  I  solicited  ad¬ 
vertisements  from  your  people  for 
fifteen  years,  and  took  away  from 
your  territory  each  year  about  a  quar¬ 
ter  of  a  million  dollars  in  advertising 
contracts. 

“That  shows  that  you  are  respon- 
I  sive  to  the  power  of  advertising,  the 
j  real  aid  that  you  must  employ  to  prop- 
I  erly  develop  this  great  territory,  but 
I  if  you  gave  to  one  outsider  a  quarter 
I  of  a  million  dollars  annually,  what 
I  should  you  have  given  to  your  home 
■  newspapers?” 

j  Speaking  on  “Imagination  in  Busi- 
:  ness,”  Lorin  F.  Deland,  the  adver- 
j  tising  expert,  said,  in  part; 

I  “.Advertising  has  developed  some 
of  the  brightest  intellects  on  the  street, 
stimulated  invention  and  brought  a 
new  set  of  brain-workers  into  the  field. 
!lf  I  was  asked  to  name  the  qualities 
I  that  enter  into  good  advertising  I 
would  say  knowledge  of  human  nature, 
supreme  salesmanship  and  a  little 
more  knowledge  of  human  nature. 

"Advertising  does  not  create  a  new, 
previously  non-existent  demand,  but  it 
can  and  does  constantly  remind  the 
public  of  a  demand  they  they  had  for¬ 
gotten,  or  suggests  a  demand  that 
\  was  not  fully  realized  before.” 


Bu3rs  Interest  in  Magazine. 

Joseph  H.  Lackey,  for  several  years 
manager  of  the  circulation  department 
of  the  Nashville  (Tenn.)  Banner,  has 
purchased  an  interest  in  the  Taylor 
Trotwood  Magazine  of  Nashville  and 
becomes  president  of  the  company 
I  that  publishes  it. 


